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THE CANNING TRADE. 


i J. T. DOWLING 


PATENT ATTORNEY 
| TRADE MARKS - 


631 MUNSEY BUILDING (] 
BALTIMORE, MD. 

SECOND NATIONAL BANK BUILDING, WASHINGTON, D. C. l 


Pickles 


MYRON H. SHAW 


Broker & Manufacturers’ Agent citer 
604 STATE-LAKE BUILDING Tomato Products 


Chicago, Ill. Sauer Kraut 
$¢ Phone Randolph 2033 Cooperage 


130 N. WELLS STREET 131 STATE STREET 
Chicago, Ill. Boston, Mass. 


C.L. JONES & CO. 


BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES 


(We can serve a few more desirable accounts) 


CANNING MACHINERY 


FRUITS: VEGETABLES: FISH-Etc. 
A.K.ROBINS & CO. BALTIMORE, MD. 


WRITE FOR CATALOGUE 


JOS. M. ZOLLER & CO.. INC. 


CANNED FOODS, CANS. 
BOXES, PACKERS’ SUPPLIES BROKERS 


205-206-207 Phoenix Bidg. 


Phones: 
PLAZA 1140 & 4484 BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1922-1923 


President, 
Vice-President, 
Treasurer, 
Secretary, 


John R. Baines. 
W.. H. Killian. 
Leander Langrall 
William F. Assau. 
COMMITTEES 


Executive Commillee, 


Chas. G. 


Benj. Hamburger, | 
Summers, Jr., J. O. Langrall. 4 
Arbitration Committee, C. J.Schenkel, Frank A. Curry, ¢ 
T. Preston Webster, John W. ¢ 
Schall, Harry Imwold. : 
Committee on Commerce, OD. Stevenson, 
Jones, J. A. Killian, E. F. ¢ 
Thomas, G. S. Henderson. 
Committee on Legislation, E. C. White, Geo. T. Phillips, 
George N. Numsen, W. E. 
Robinson, Thos. L. North. 4 
Committee on Claims, Fred. W. Wagner, Leroy Lan- 4 
grall, R.S. Wrightson, Norval ¢ 
K. Byrd, Jos. M. Zoller. ; 
W. E. Lamble H. W. Krebs, 
Robt. A. Sindall, 
Rouse, Jas. F.Cole. 
F. A. Torsch, Herbert C. Rob- 
: : erts, H. L. Fleming. 
4 Committee on Agriculture, William Silver, H.P.Strasbaugh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 
Jno. C. Beeuwkes 3 
Chas. Glaser. 
e 


Hospitality Committee, 
Robt. A. 


Brokers’ Committe, 


Counsel, 
Chemist, 
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CHISHOLM-SCOTT CO. 
Founder of the GREEN PEA 


VINER SYSTEM 


A Thirty Year Record of 
Satisfactory Accomplishment 


VINER FEEDERS 


( WHITE STYLE ) 
Solve the Viner feeding problem 
BUILT TO LAST 


UNDER CARRIER SEPARATOR 


An economic necessity 


71 E. State St., Columbus, 0. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R. MITCHELL CO, 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws, on the upper spindles, coarse grind the fruit 
which passes down to the fine saws on the two lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
and saws are milled from solid blanks which gives a cutting edge 
to two sides of the tooth. Hopper and discharge chutes are lined 
with white pine. 
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ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


Cuicaco. DETROIT, MIcu. OMAHA, NEB. 


Py) 


ON THE MONITOR STRING BEAN GRADER 


you place your string beans in the feeder 
at the floor level. There is no further 
work or trouble. The grades appear on 
the picking tables for inspection. 


You never have to fuss with 
the grading beds. They 
take care of themselves. 
The MONITOR grading 
beds are self cleaning. Auto- 
matically kept clean. 


If there’s money in using machines, the greatest earnings must come from the full automatic models. If your 
men spend their time raking the beds to keep them clear, it eats into your earnings. That’s why so many 


MONITORS are used. 


SPECIAL AGENTS 


| HUNTLEY MFG. 0. 


amilton, Ont. 
bang P. O. Drawer 25 SILVER CREEK, N. Y. BERGER & CARTER CO. 


San Francisco, Calif. 
M. T. WALSH MFG. CO., 


Milwaukee, Wis.. 
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Price $9.00 per pound 


TOMATO—‘“The Landreth” 


POSS 


VARIETIES OF TOMATOES. 


LANDRETHS’ RED ROCK...................... 4.50 
3.50 
4.50 
3.50 
LANDRE TEN TON........... 3.50 
GREATER BALTIMORE........................ 3.50 


OTHER SEEDS 


Beet Cucumber Cabbage Pumpkin Squash 
Okra Spinach Cauliflower Beans 
Snap Dwarf Lima Sugar Corn Peas 


The Landreths sell every Seed used by Canners and ask 
you before buying to write for prices. The Landreth’s 
prices will be found as low as such quality can be sold. 


D. LANDRETH SEED CO., 


BRISTOL, PENNA. 


Business Founded 1784 The Oldest Seed House in America 


June 26, 1922 
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Temperature 
945 S 


Tycos 


Index Thermometer 


Enables you to have a temperature reading always 
in sight because this instrument can be applied 
where a mercury column thermometer would be 
next to impossible to read. The bulb can be install- 
ed at a point where the exact temperature is want- 
ed, and the case located anywhere. Made with 


connecting tubing any length desired from 6 to 75 
feet. 


7ycos Instruments For Canners 


Temperature and Pressure Regulators 
Time Controls 
Recording and Index Thermometers 
Industrial Thermometers 
Hydrometers 
Pyrometers 


For Process Kettles, Retorts, Corn Cookers, Blanchers, 
Exhaust Boxes, Condensation Discharge Control, Con- 
tinuous and Agitating Cookers, Lye Peelers, Sterilizing 
Kettles, Syrup and Brine Tanks, Vats, Scalders and 
for Boiler and Engine Room Needs. 


The Zycos Catalog for the Food Preser- 
ving Industry should be in your files 
handy for reference. A request brings it. 


459 


laylor [nstrument Companies 
Rochester, NY, USA. 


Theres aTycos and Taylor temperature instrument for every purpose 
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ECONOMY DEMANDS 


that your supplies including labels, cans, shooks, 
cases, etc., be fully covered against fire loss. 
Successful Canners realize that while it 1s necessary 


to keep operating expenses to a minimum, full fire 
insurance protection is indispensible. 


CANNERS EXCHANGE SUBSCRIBERS 
AT 


WARNER INTER-INSURANCE BUREAU 


furnish this protection to over 1575 Canners at 
actual cost. ‘hese Canners have made an average 
saving of $6.50 annually, per thousand of insurance 


carried, by placing their requirements at this 
Bureau. 


For information, write 


Lansing B. Warner, Incorporated. 
155 E. Superior St., 
Chicago, Ill. 


Officially endorsed by National Canners Association. 
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WEEKLY REVIEW 


' The Book You Need! 


What Has Been Your Experience in Swell Claims—The Per- 
centage Allowance to Displace Usual Swell Guarantee. 
‘Pea Canners at Work in New York and Wis- 
consin—Crops Promise Well—Gambling 
on a Reported Big Tomato Acre- 
age—Market Prices Show 
Few Changes. 


| 


At the recent convention of the National Wholesale Gro- 
cers Association there was very keen discussion upon a subject 
. of vital nature to the canners, and which is now under con- 
sideration and investigation. We refer to the per cent. allow- 
ance in place of the usual swell guarantee. The wholesale 
grocers would very much prefer an allowance of % of 1 per 
cent. on the invoice and no swell guarantee, and for a time, 
trouble and argument saver this seemed a good suggestion to 
, the canners, when first made some years ago. And it has been 
used by not a few buyers and sellers. But it is not a fair 
proposition in all cases, at least towards all articles of canned 
foods; it is far above the normal swell claims on some lines of 
canned foods and possibly too low on a few others. The prin- 
ciples, we believe, is right, but the percentage should be graded 
definitely according to the various products, and it ought not to 
be difficult to do this. : 


In the discussion referred to the canners’ committee made 
this counter proposition to the wholesalers, that the matter be 
carefully looked into and the percentage of allowance on each 
article of canned foods be ascertained and fixed accordingly, 
grading it from one-sixteenth of one per cent. to one-half of 
one per cent. So both the canners and the buyers are now at 
work upon this matter. It is for this reason that we mention 
it and to advise every canner to go over his records carefully, 
to see the amount of claims for swells, on each line of goods 
and to send this definite, carefully checked information into the 
National Canners Association, so that when the committee of 
canners meets the committee of wholesalers it may have real 
cases and experiences upon which to base its claims. For the 
wholesale grocers are gathering their experiences with the 
various goods, and you may be sure will have an array of data 
to submit and to back up their ideas of the percentage which 
each article should bear. If you can go back over a series of 
years all the better. 


Every factory in the business should have a copy of 
this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
Published by 
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There is no doubt but that this percentage allowance is bet- 
ter than the old swell guarantee, once it has been worked down 


| 
| 
Canning 


upon a fair and equable basis; but whether we approve of it 


or not the time would seem to be coming when this must be 


done, unless the canners wish to stand for every sort of claim 
for swells, etc., with no chance to protect themselves. For the 
Government seems bent upon stopping the reshinment of swells. 
The State of Missouri has just banned the shipment or return 
of swells to the canners, some other States have long had this 
provision in their laws, and it looks as if all would soon be so 
governed. And we have merely to hint at the irregularities tha‘ 
occur in swell claims, for all canners know them to their sorrow. 


We understand the National Canners Association is to send 
out a questionnaire on this matter. If so do not let it go with- 
out attention. This matter is up for settlement and it will be 
settled; rightly if the canners present their case properly—and 
the buyers have no intention of trying to impose a wrong upon 
the industry—but wrongly unless the actual experiences of the 
industry are thoroughly and completely investigated and taken 
into consideration in allotting the percentage. If you have 
trouble in dealing with one or two wholesalers, what do you 
suppose the wholesalers have in dealing wth a horde of re- 
tailers who maltreat the goods in every conceivable way and 
some of whom are not above making unjust claims? Both buy- 
ers and sellers are looking for the truth in this matter, and if 
you do not help to establish it, you need have no complaint when 
it is done for you. 


But what of the market? The pea canners here who have 
finished their packs, have largely distributed their small pro- 
portions and they are small indeed. Some few canners have 
gotten out on 100 per cent. deliveries because they had sold 
but a quarter or one-third of their expectations as futures; 
others who had sold nearer to their expectations, based upon 
the acreage planted, have had to pro rate. There were but few 
eanners who had not sold futures and who have any goods to 
sell now. But those who were so fortunate are now able to 
ask $1.10 for goods which were offered as futures—and refused 
by the buyers—at 90c, and if you think there are not a lot of 
disgruntled buyers of this kind you are wrong. 


New York and Wisconsin are at work upon their pea crons. 
They have had quite favorable weather, barring the slight ap- 
pearance of the aphis, or pea louse, but which have as yet done 
little or no damage. In their circular letter of June 17th, the 
Grocery Supply Company, of which Mr. Frank T. Stare is 
president, Wausau, Wis., tell of conditions in their State in 
these words: 


This writer has just returned, this afternoon, from 
a six-hundred-mile swing around a circle. He has 
seen thousands of acres of peas, and visited more than 
forty canneries. On the whole crop prospects are im- 
mense. Taken the State over there has, perhaps, been 
too much rain; it seems to rain mighty easy this last 
week. There has doubtless been some damage by rain. 
We saw ill effects of excess rain, but only occasionally; 
nothing to amount to anything. However, they can’t. 
stand a whole lot more. 


One packer, whom we did not call on, writes us 
that 50 per cent. of his acreage is a total loss; that 
the remaining one-half of his acreage is damaged from 
10 per cent to 50 per cent. This is doubtless true. 
We know of another packer who lost nearly 50 per 
cent of his acreage by hail. These, however, are local 
— and have no real effect on the general sit- 
uation. 


We heard a lot of talk about lice, but always in the 
other fellow’s fields. The truth is, we could find no 
damage by lice; but we did find more or less lice in 
every field we examined. We found more actual dam- 
age by blight than all other causes combined. And 
even this is not at all widespread. Some canners com- 
plain that their peas are short podded, as well as shy 
on pods. We saw nothing alarming in this respect. 


Notwithstanding that taken on the whole, this crop 
looks better to this writer today than any he has ever 
seen in his nearly thirty years’ experience in the Wis- 
consin pea packing game, he has a hunch that some- 
thing is going to happn. Just what, he don’t know. 

He can’t put his finger ona thing. It may be excess 
moisture, drought, lice, blight or what not. Do you 
ever play a hunch? They sometimes win, you know. i 
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_ Future Business Is Very Active—90c peas are posi- 
tively nix. Some business was placed on this basis early 
in the week. Don’t waste your time and money, and 
ours, submitting offers of less than 95c on standard No. 
4 Alaskas and No. 5 sweets. There is nothing doing. 
We have unfilled orders tonight for more than 20,000 
cases at 95c, 


Dr. Harrison, secretary of the Iowa-Nebraska Canners As- 
sociation has shown, quite conclusively, that the corn acreage of 
those States is lighter than usual and that the indications all 
point to a pack far below actual requirements. And what is 
more to the point, that spot stocks are very much better cleane 
up than many supposed. Similar reports from many other 
sections show the corn acreage short of normial. Weather con- 
ditions-have been fairly good and most canners’ crops are doine 
quite well. There are, of course, reports of damage from all 
kinds of causes, from all sections of the countrv. but they are, 
in the main, isolated cases and have small bearing upon the 
whole crop. 


The weather has been very favorable for tomatoes in all 
this section, and good progress is being made. The recent re- 
vort of the Government that the acreage of tomatoes this season 
is a large one has caused creepy chills to go down the backs of 
some buyers. They need not scare themselves so early. In 
the first place, the crops have not been made, and there is no 
certainty that they will be made. And if they are made they 
most assuredly will not be canned—the canners haven’t the 
money to run up goods on speculation—and the banks won’t le‘ 
them. Look at what some of the canners are doing now to get 
into the game—selling out every prospect of profit on the year. 
in order to get business on their books so that the banks will 
back them. That’s the unvarnished truth about the fool tomato 
prices being named as futures. Let’s see, we think it is once a 
century these “hopes” come true, isn’t it? And that hapnpene:l 
about four or five years ago, so the trick’s out of the bay. To- 
matoes are always a surprise and we think they will prove 
more of a surprise this season than ever before in their history. 


The Lake canneries, in New York and Michigan, are busy 
upen small fruits, and the cherry crop is short about 50 per 
cent. Strawberries here ended as suddenly as if they had been 
shot, and the northern crop is turning out the same way. Other 
fruits promise well. 


String beans are on the tables here and seem of vood qual- 
itv. Blackberries are coming on and we are ending up the last 
of the spring packing goods and about to go into the quiet time 
in canning, between the two seasons. 


Price changes are not numerous but will be found on their 
regular nages, and the conditions in all leading markets are de- 
scribed in detail. and it will be seen do not varv a bit from 
Baltimore’s, or Baltimore’s from theirs, if you prefer. 


; An interesting announcement has just come from Wash- 
ington, it reads: 


“The Federal Trade Commission has recently is- 
sued formal complaints against two local wholesale 
grocers’ associations charging each of these associa- 
tions with co-operation or joint action of its members 
of boycotting those manufacturers who do not guar- 
antee their products against decline in price. It is 
claimed that there is a use of pressure or undue in- 
fluence upon manufacturérs to induce them to adonvt 
the practice of guarantee against price decline, in vio- 
lation of the Federal Trade Commission Act.” 


WANTED—Mechanical man for smal] can factory in New Eng- 
land Must have good a!l around knowledge of can making 
machinery. Also desirable to be able to repair and make new dies. 
Apply Box B-981, The Canning Trade. 


CANNING MACHINERY 


FRUITS~- VEGETABLES: FISH-Etc. 
A.K.ROBINS & Co. BALTIMORE,MD. 


WRITE FOR CATALOGUE 
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The Sinclair-Scott Co., 
Baltimore, Md. 


Manufacturers of 


PULP Machines and Pulp Finishing 
Machines for Tomato Canners 


and Catsup Makers. 


for PACKERS and and 


"IAN 


“Perfection” Power Cranes. 
Peach Paring Machines. 


Pea Graders. 
Pea Hullers. 
Friction Clutch Pulleys. 


| 
You 
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ip Automatic Strip Feed Press ae 
ARRANGED WITH CURLING AND STACKING MACHINE 


We illustrate one of our several types of Automatic Strip || 
Feed Presses equipped with direct connected Curling and | | 
Automatic Stacking Machine used for producing sanitary | 
can ends. 

This equipment comprises a complete unit for the rapid 
production of all sizes of sanitary can ends up to No. 3, or 
similar work requiring a curled edge after leaving Press. A 
larger size unit is supplied for No. 10 can ends. 

The Automatic Stacker is designed to be placed adjacent 
to any of our various end producing machines where it is 
desirable to stack the ends as discharged. All or any part Ht 
of this machinery is furnished to meet your requirements 

_ and may be operated separate] yor attached to your present | 
/ equipment. 


(Further particulars, upon request) 


McDONALD MACHINE CO. 


| 
Mfrs. of Automatic Can Making Machinery, Presses, Dies, etc. | 
7600 South Racine de 
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-- The Markets -- 


NEW YORK MARKET 


The Market Awaiting California Fruit Prices—Scramble for 
Peas—Jobbers Adopt Future Contract—Corn Is Quiet. 
Future Tomatoes Firmer—Notes in 
This Market. 


New York, June 22, 1922. 


Trade Awaits Corporation’s Prices—Principal interest in the 
local canned foods market is centering in the probable opening 
prices of the California Packing Corporation and the larger 
Northern Californa independent canners. The opening figures of 
the smaller California canners have indicated that the market 
this year is to be substantallly over that of 1921, but the figures 
of the larger canners are being awaited before real heavy buy- 
ing gets under way. These prices are expected any day now. 


Scramble for Peas—Buyers of No. 10 canned peas are in the 
market for supplies as the week closes, and quite some business 
has been put through on the basis of opening prices. Early 
buying of gallons was light, and the buyers are now anxious 
to cover, in view of the outlook for a short pack. Wisconsin 
wire advices state that the pack) is running small, but to good 
quality, averaging fancy and extra standards. 


Offer 1922 Fruit Salad—Ainsley’s fruit salad of 1922 pack 
is offered at $4.25 for 2%s, $2.45 for No. 1s, and $14.50 for 
gallons, all f. 0. b, cannery. The pack will be of fancy quality 
this year, it is said, and a large portion of it has already been 
sold on future contracts. 


Copper River Salmon Short—The Copper River Salmon pack 
is a practical failure this year, says the C. F. Buelow Co., of 
Seattle in a letter to the trade here. The pack is being mar- 
keted at $1.90 for halves, $2.85 for talls, and $3.00 for halves, 
all f. o. b. 


Checking Up on Swells—With the canners’ swells and 
spoils guarantee expiring on July 1, wholesale grocers are busy 
checking up on their swells and spoils in order to make their 
elaims for adjustment before the expiration of the time limit. 


Adopt Uniform Canned Foods Contract—W. L. Juhring. 
chairman of the contract committee of the National Wholesale 
Grocers’ Association, has been successful in his negotiations 
with the New York State Canners’ Association for a uniform 
canned foods contract to cover future sales. The contract is 
substantially the same as that recently concluded with the Wesi- 
ern Canners’ Association. 


Griffith, Durney & Co. Quote Futures—Griffith, Durney & 
Co., of San Francisco, are out with prices on future fruits for 
account of the South California Packers. The prices of this 
packer are as follows: Apricots, choice, $2.30; standard, $2.00; 
seconds $1.80; waters, $1.65; cling peaches, choice, $2.30; stand- 
ards, $2.00; seconds, $1.80; water, $1.70; free peaches, standards, 
$1.85; seconds, $1.65; water, $1.50; all in No. 2% tins, prices 
f. o, b. cannery for rail shipment. For water shipment, slight 
premiums are quoted, 


Red Salmon at $2.00 on Coast—New pack fancy Alaska red 
salmon is reported to have sold down to $2.00 per dozen in the 
Seattle market, but it is understood that the quantities sold at 
this figure were very small, and that there is no more available. 
Holders quote the market on reds for prompt shipment at $2.25, 
f. o. b. Seattle. This seming firmness, however, is not borne 
out locally, where stocks are offered at $2.30. There has been 
practically no interest in offerings of reds during the past few 
weeks. Pinks are offering on spot at $1.17%, and $1.05 appears 
to be the best price obtainable for Seattle ship. Chums are un- 
changed at 95 cents, Seattle. 


Shrimp Still Firm—The shrimp market appears well sus- 
tained on the basis of $1.85 per dozen, f. o. b. cannery, for either 


wet or dry pack No. 1s. There has been some buying at this 
figure, but tew distributors are inclined to anticipate their re- 


quirements, and are buying in hand-to-mouth fashion as their 
needs arise. 


Sardine Market Quiet—The Seacoast has advanced its price 
of $2.95 per case on quarter keyless oils, f. 0. b. Maine cannery 
to $3.00. Other packers are generally quoting $3.25°for the 
same grade, and naturally buyers are favorin~ the seller at the 
inside price. The run of fish at the canneries is still light, and 
many of the packers are sold ahead, and are not anxious to 
take on addditional business. 


Maryland and Delaware Peas Coming—Shipments of 1922 
pack Maryland and Delaware peas are now arising on the mar- 
ket. While the packs in some sections have run to near-standard 
quality, packers in some sections have turned out very nice 
goods. As one buyer put it; “Give the devil his due. If a 
packer turns out a good quality product in the face of adversity, 
which is what some ot the Tri-State packers have done, more 
power to him, 


During the past week there has been quite a scramble for 
spot peas, and almost any kind of an offering could have brought 
top prices. There is apparently quite a scarcity of pea supplies 
here, but with early shipments of new goods coming in this 
famine is being rapidly relieved. 

Many Fruit Salad Offerings—Practically all of the large 
California canners will pack canned fruit salad this year, ac- 
cording to advices received in the local trade. In addition to 
this, canners in interior sections are taking up the packing of 
this product, repacking from No. 10 tins. In view of an antici- 
pated heavy pack, buyers are rather inclined to fight shy of 
this item, and are buying only for early season requirements. 

Maine Corn Is Quiet—Local buyers have shown a peculiar 
apathy towards offerings of future Maine corn, and sales thus 
far in the year have been rather light. Despite this disappoint- 
ing state of affairs, however, Maine canners continue to quote 
the market firm at $1.35 per dozen for fancy Crosby, although 
one or two small sales are said to have been put through at 
$1.32%. Stocks of 1921 pack are cleaned up, and canners with 
small blocks of extra standard of last year’s pack are quoting 
the market up to $1.25 per dozen, cannery. 


Future Tomatoes Firmer—While the local tomato market 
has been quiet during the week, the market in packing sections 
has shown more strength during the period. Canners are still 
quoting 80 cents for standard 2s and $1.15 for 3s, but there is 
less dispositon to force sales at these figures. No. 10s are held 
at $3.35, with tentative bids of $3.25 turned down. Some pack- 
ers are offering 2s at 77% cents and 3s at $1.12, but the gen- 
eral market is 2% cents over these inside prices. 

Standard Corn Quiet—Standard Maryland corn is offering 
for shipment to this market at 85 cents per dozen, cannery, with 
near-standards 5 cents under this figure. Buying is generally 
of a limited nature, as buyers consider the corn market weak 
and are averse to lending it any support through the placing 
of heavy orders. 

NOTES 

A prominent Baltimore packer writes the local trade of 
spinach: “The spring pack was below normal. There has been 
a very good demand and the total quantity of spinach held in 
Baltimore by packers would scarcely supply three or four fair- 
sized jobbing houses with their requirements up until the time 
the fall pack is ready. A little later on it is not going to be a 
question of price as much as the likelihood of obtaining it. We 
believe it would not be unwise to anticipate your requirements 
for this most popular vegetable.” 

Hugh Blain, of Eby-Blain, Ltd., of Toronto, has been elected 
of the Canadian Wholesale Grocers’ Association for 1922. 
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THE CANNING TRADE. 


il 


Several important accounts, among them Kings Food Prod- 
ucts Co., of Portland, Oregon, canners and dehydrators; and tlie 
Mt. Ida Packing Co., Oroville, Cal., ripe olive canners, will be 
handled in this market by B. W. Stitt, who has resigned his 
position with A. R. Rodway, Inc., and has gone into business for 
himself at 100 Hudson Street. 


MAINE MARKET 


A Deluge Hits Maine—Severe Damage Done All Crops—Even 
Potatoes Badly Hurt—Spot Corn Getting Down to 
Bottom—Apple Market Very Slow—Vary- 
ing Prices on 1922 Lobster. 


Portalnd, Maine, June 23, 1922. 


Maine has just suffered a very severe rain, seven and one- 
half inches falling within forty-eight hours. The normal pre- 
cipitation for the month of June is 3.6 inches. Crops of all 
kinds have been damaged extensively and the cold, damp 
weather without sun, which followed the storm, has been of no 
help in undoing the injury. Potato acerage, which had been in- 
creased over last season, has been seriously affected, and only 
a miracle can produce a normal crop of ‘spuds’ this season. 


Corn—Spot corn of all grades is cleaned up. Last sales 
brought $1.60 for fancy, $1.45 for extra standard and $1.25 to 
$1.10 for standard. Interest in future corn has revived, this 
doubtless being due to the recent damage to acreage. Many 
fields of corn are under several inches of water, and every acre 
in the State is badly washed. Extremely hot weather imme- 
diately after the rain would have helped materially to dry off 
the ground and bring the corn along. But up to this time it 
has remained cold and foggy, and it is hard to tell how the crop 
may survive. Future buying is quite active, and nothine but 
full prices will be considered. 

Apple—The spot market on No. 10 apple is very slow, but 


continues quite steady. Prices hold at $4.50 and $4.25 f. o. b. 
factory points. 


Inquiries for future offerings have been so persistent that 
some packers have felt obliged to name a price on 1922 goods. 
At least one packer is offering on a basis of $4.25 factory. And 
as a proof of good faith he offers to guarantee this price against 
decline up to the usual time. This is a very low price to make 
on Maine apple this year; crop estimates are low, and canners 
will have to pay full price for the grade of apple necessary to 
can. Much future business. has been done on an §. A. P. basis 
and the majority of canners are loth to name prices on this low 
basis. 

Lobster—Prices on 1922 lobster are very varied, and sev- 
eral packers have withdrawn from the market altogether. $4.85 
is the best quotation obtainable on halves today. 


MAINE. 


CHICAGO MARKET 


The Tomato Acreage and Prospects—People Will Buy Tomatoes 
Again at Present Prices—Consumers Balked at Retail- 
lers’ Prices—The Tomato Situation Looks Well. 

The Iowa Corn Acreage and Future 
Sales—Small Pack in Prospect. 

Peas Selling Well. 


Chicago, June 23, 1922. 


I observe that The Statistician of the Agricultural Depart- 
ment announces that the acreage reported to him by the canners 
which they are planting in tomatoes aggregates 205,900 acres in 
the United States, as compared with 87,900 acres planted in 
1921, and 230,600 acres planted in 1920. His figures are gath- 
ered early, however (May 1st), and many changes have prob- 
ably occurred since then. 

However, even if the figures are correct, I see no reason 
for being disturbed. If the yield per acre is the same as it was 
in 1920, which was an average of 49 cases of 24—38s to the 
acre, the output for 1922 would be 10.089,100 cases, which is 
1,457,989 less than the five previous years’ average, which was 
11,547,089 cases, although that five years average included the 
pack of 1921, which was the smallest we have had for twenty 
years. 


| 
‘ | 
keep 
We send samples 4 | 


12 THE CANNING TRADE. 


Our normal consumption of canned tomatoes in the United 
States is 12,000,000 cases per annum, when the prices are in 
harmony with the purchasing power of the people, and the 
prices for the 1922 output are even below the present normal, 
for I am told and believe that 77% for standard 2s and $1.05 
for standard 3s, and $3.50 for standard 10s, f. 0. b. Eastern 
canneries, which are the quoted prices for the 1922 output in 
the East, are below canners’ cost of production. 

They are certainly nearly an average of twenty-five per 
cent lower than present or spot prices and about forty per cent 
lower than the opening prices of the 1921 pack. 

That has been the trouble this season, for consumers would 
not pay the prices asked at retail for canned tomatoes, and the 
fact that the entire consumption, almost, was diverted to the 
No. 2 size proves that the price was the hurdle that consumers 
would not jump over. 

The supply of spot tomatoes is small and will all be con- 
sumed before the 1922 output is available and we have no 
accursed government surplus hanging over the market to beai 
it down. 

I think the canned tomato situation is in good shape even 
if the output for 1922 is ten million cases, and I do not believe 
it will be that much. 

Iowa Corn Acreage—I have reecived from Dr. Harrison, 
secretary of the Iowa-Nebraska Canners Association, compara- 
tive statistics of the acreage planted in corn for canning pur- 
poses by the members of his association, which are interesting 
and as follows: 


Iowa and Nebraska. 


Cases 
Acreage Pack per acre 
es 53,000 2,543,000 43 
32,000 1,600,000 50 
The 1922 acreage is planted as follows: 


Against this acreage there were futures sold on June 1, as 
follows: 


Fancy Country 164,210 cases 
Extra Standard Evergreen. .............sceseee8 99,940 cases 


He estimates the entire output of canned corn in Iowa and 
Nebraska for the 1922 pack at one million six hundred thousand 
cases, of which by now more than half has already been sold for 
delivery when packed. 

The comparison of the Iowa and Nebraska output of canned 
corn for several years past is as follows: 

Iowa-Nebraska Output Canned Corn 


see 2,280,000 cases 3,246,900 cases 
2,300,241 cases 1,190,000 cases 
| | eer 2,496,000 cases *1922.......... 1,600,000 cases 


* Estimated. 


It will be observed that’ the averave pack of Iowa and 
Nebraska for five previous years is 2,302,621 cases of canne.l 
corn, including the very small pack of 1921, and that the esti- 
mated output of 1922 is only 1,600,000 cases, or about 31 per 
cent less than the average output of the previous five vears. 

I think that they are doing their part cut there to avoid 
pverstocking the market. They packed a very small pack last 
year, and they are doing the same thing this year, and they will 
have three-fourths of it sold before it is packed. 

The spot corn that they still have on hand is going out 
rapidly and will all be cleaned up by the time of shipment of 
the new pack. The same situation as applied to tomatoes is 
applicable to corn, that is to say, that there is no Government 
surplus to murder the market with, and the price of canned 
corn is so much cheaper than for a number of years past that 
the consumption will sweep the floor clean before the buyers 
begin to realize the situation. 

In conversing with the J. M. Paver Co. today I was told 
that wholesale grocers were buying corn freely at 80c cannery 
for spot or immediate shipment and taking it in good blocks. I 
infer that this is going on all over the country, and that after 
all the dicouraging conditions, the 1921 pack will go out clean. 

Canned peas especially for the standard fours Alaska and 
standard fives sweet of the 1922 pack are selling very freely. 
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The Eastern buyers who have been disappointed in their short 
deliveries from the Tri-States canneries are filling up their 
requirements from Wisconsin. 

A big demand for standard 4s Alaska peas and standard 5s 
sweet peas has appeared. Canners find themselves short of 
these grade and are buying from each other. 


Price has advanced from 90c cannery on these grades to 
$1.00 cannery. 


WRANGLER. 


KERR’S REVIEW OF THE BALTIMORE MARKET 


Baltimore, Md., June 23, 1922. 
The local canned foods market remains quiet. Now and 
then a spurt appears to warm the cockles of sellers’ hearts, but 
it is usually only that—a spurt, a spasmodic, short-lived thing 
that tempts one to say “if I was so soon to be done for, why 
was I begun for?” 


It is, however, to be noted that future tomatoes have 
strengthened. Ones futures, which a little while ago could be 
bought freely enough at 50c, are now firmly held at 52%c. 
And while twos may still be bouvht at 7714c, there is a notice- 
able inclination upon the part of sellers to insist upon 80c. 
And though threes are still obtainable at $1.12% there are sell- 
ers who feel that they are well warranted in declining orders. at 
a price lower than $1.15. Tens are a bit stronger—$3.40a3.50. 
The prices quoted are the lowest prices at which future toma- 
toes may now be bought.. 

But not all canners are consenting to these prices. Balti- 
more canners, for instance, are insisting upon materially higher 
prices. In Baltimore ones futures are quoted at 55ca574c; 
twos 85ca87%4c, and threes $1.15a1.20. We have said repeatedly 
that today’s minimum selling prices for future tomatoes are 
dangerously low prices. The danger which attaches to today’s 
minimum prices for future tomatoes is because they are not 
capable of successfully withstanding any misfortune which may 
attend the delivery of the tomato crop; because they allow no 
appreciable margin of safety. 

Spot tomatoes are dull. Of course, there are no spot ones. 
From country distributors we may buy spot twos at $1.02%, 
threes at $1.40a1.45, and tens at $4.00. Baltimore canners hold 
spot tomatoes in extremely light supply. In Baltimore twos 
may be bought at $1.05, threes $1.45a1.50. 

Corn prices for both spot and future corn favor the ad- 
vantage of the buyer. For spot shipment we may buy twos 
Maine style at 85c and twos extra standard at 90c. We may 
eos spot standard shoepeg at 85c and twos extra standard at 


Future corn two standard Maine style, 82%c and twos 
extra standard Maine style, 874%c. Future shoepeg twos 
standard, 90c. Extra standard, $1.00; fancy, $1.15. 

Stringless' Beans—We may buy reputable brands of whole 
or cut No. 2 green stringless beans at 95c; tens, $4.50. And 
veputable brands of whole or cut green string beans at 85c; 
tens $4.00. Because of the readiness: with which the market 
may be surveyed, buyers, but more especially those buyers who 
have a care as to quality, are requested to send us their en- 
quiries. Our report will include a comprehensive idea of values 
and will also include canners’ names and brands. 

The pea season in Maryland was, as everybody knows, a 
keen disappointment. If buyers of peas will make us aware of 
their requirements it may be possible for us to obtain what 
they want. Buyers are reminded that stocks are light and that 
assortments lack the completeness which they would have under 
normal producing conditions. 

Because of the easy access we have to the nearly forty 
canners operating in Baltimore and, through the media of their 
distributers, to the hundreds of canners operating in the coun- 
tryside of Maryland, we are in position to obtain for you what- 
ever you may need of Baltimora or of Maryland canned foods. 
Soiiciting an opportunity to serve you and pledgine careful 
attention to your orders and your enquiries, we remain, 


EDWARD A. KERR. 
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THE HOUSE STEGHER_ 


“We excel Our Labels 
nDesigns are the Highest Standard 
of for Commercial Value. 


Stecher Lithographic ©. 
IReoochester, NY. 
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7%, ANTIG C ANS HIGHEST QUALITY 


LOWEST PRICE 
PLAIN - LACQUERED -  LITHOGRAPHED 


Packers 
Syrup Refiners 


one Our large production assures prompt 


Lard and Compounds 


\ and satisfactory service. 


Fresh Oysters 
Paints Our co-operation increases YOUR sales. 


Jobbers’ Friction 
and Wax Top Trade 


ATLANTIC CAN COMPANY 


BALTIMORE - - - MARYLAND 
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CALIFORNIA MARKET 


‘City Gven Over to the Shriners the Past Week—Everybody 
Joined in the Festival—Large Interests Not Alarmed by 
Fruit Prices so Far Named—Pear Growers’ 
Association Names 1922 Prices—Ship- 
ments Via Canal—Coast Notes. 


San Francisco, Cal., June 23, 1922. 


The Market—Little interest was taken locally in the canned 
food market the past week, the trade in general having been 
more absorbed in the pursuit of pleasure than in the pursuit of 
business. With a quarter of a million visitors here to take part 
in the golden jubilee celebration of the Mystic Shriners, the 
city transformed into a fairyland of riotous colors, with parades, 
drills, pageants, rodeos and entertainments both day and night, 
business was largely at a standstill. The conclave proved the 
greatest gathering ever held in the west and with business men 
here from all parts of the United States in quest of pleasure 
many concerns virtually closed shop and business men lent their 
aid to the entertainment of visitors. Thousands of baskets of 
California fruits and flowers were presented to visiting Shriners 
and great quantities of California products were purchased by 
them and shipped home. Many of those who attended the gath- 
ering took advantage of the opportunity of visiting the famed 
Santa Clara Valley, the garden spot of California, and the San 
Joaquin and Sacramento Valleys, tributary to San Francisco, 
great producers of citrus and deciduous fruits. Some have left 
for Honolulu, accompanying the newly elected imperial poten- 
tate, and will make a more extended stay in this secton on their 
return. The visitors arrived here just at the commencement 
of the fruit season, while berries were at their best, apricots 
quite plentiful, cherries available in quantities and early peaches 
just coming on. Northern California appeared at its best, with 
weather conditions ideal, and there is no doubt but that a last- 
ing impression was made on many. 

The New Prices—While the naming of definite prices on the 
1922 pack of California canned fruits is still being delayed, by 
the large operators, several independent concerns have put out 
lists and are making an active canvass for business. Just how 
much is being secured is a question, but apparently the large 
interests are not alarmed and are taking their time to fieure 
costs before putting out quotations. The G. W. Hume Com- 
pany, of San Francisco, is one of the latest independent con- 
cerns to put out prices, having named rates on apricots and 
peaches. Prices on these two varities are higher than last year. 
No. 2% choice apricots are quoted at $2.65, as compared with a 
general opening price of $2.85 last year, while standard peaches 
are quoted at $2.20, or 20 cents a dozen more than last year. 
The apricot crop is light and there is a good demand for the 
dried product, so that the higher price is considered unjustifi- 
able, particularly when it is considered that $100 a ton is being 
paid for canning stock. The peach crop, on the other hand, is 
a very heavy one, and jobbers call attention to the fact that if 
it is to be marketed readily prices must be right. Many can- 
ners are not looking with favor on the price of $60 a ton that 
has been set by growers for canning cling peaches, and quan- 
tities of fruit are expected to change hands at much lower 
prices before the harvesting season is over. 


Prices on Pear Crop—At a meeting of the directors of the 
California Pear Growers’ Association held during the past week, 
prices on the 1922 crop of Bartlett pears were announced. 
These are: $75 a ton for No. 1, as compared with $60 last year, 
and $40 for No. 2, as against $35 last year. From each ton of 
No. 1 Bartletts the association will deduct $3.75 for advertising 
and overhead expenses, Jeaving $71.25 net to the grower, while 
$2.00 a ton will be deducted from the price of No. 2 Bartletts. 
Along with the increase in prices a crop report was presented 
which indicates that a crop of more than 100,000 tons is ex- 
pected, or considerable more than was harvested last year. 

Fruit Salad—The California canning trade is commencing 
to pay marked attention to the possibilities of working up a 
large busness on fruit salad. The firms which have been en- 
gaged in this business have met with marked success and others 
are preparing to engage in it this season on an extensive scale. 
Some are preparing to put up fruits in special containers for 
repacking in the form of salad, instead of merely utilizing slow 
selling lines as has been done in the past by some firms, Pears, 
peaches, cherries, pineapple, apricots and cherries are used in 
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varying quantities, and since these are mostly packed at differ- 
ent seasons and in different localities it is exclusively a re-pack 
proposition and one carried on largely during the winter season. 


Shipments Via Canal—More than one-half the tonnage of 
the commodities shipped from San Francisco to Atlantic and 
Gulf ports through the Panama Canal during the first quarter of 
1922 was made up of fruits, beans and canned vegetables. Ship- 
ments of these amounted to 40,565 tons, as compared with 
15,406 for the same period last year. Canned fruit tonnage was 
two and a half times as great as in the first quarter of 1921, 
and shipments of canned vegetables increased one-third. Canned 
products have been moving by water to the Atlantic seaboard in 
a steady stream during the last few months, and spot stocks 
have virtually been cleaned up. 


Pineapple—The California Packing Corporation has with- 
drawn quotations on its 1922 pack of crushed and grated 
Hawaiian pineapple with the exception of Standard No. 10 in 
juice. The estimated pack of these grades has been dispose:l 
of, along with sliced goods. 


Coast Notes—The California canning trade was distressed 
recently to learn of the death in England on June 7th, of Robert 
H. Hickmott, founder of the R H. Hickmott Canning Company. 
Mr. Hickmott began the packing of asparagus in Northern Cali- 
fornia about thirty years ago, and for a time his brands were 
the only ones offered. Prior to the time he commenced the 
packing of asparagus he wag interested in the fruit canning 
business. For the past ten years he had not been actively iden- 
tified with the firm bearing his name. 


Fred H. Busby, one of the original olive growers of North- 
ern California, and one whose early work did much to popularize 
this fruit, passed away at his home at Oakland, Cal., on June 
jth at the age of 74 years. He planted an olive grove near 
Concord many years ago, and his olive oil won the gold medal at 
the Chicago Exposition in 1893, 


The Manteca Canning Company, of Manteca, Cal., has ar- 
ranged for supplies of apricots and peaches from outside sources 


— will pack these fruits until tomatoes are available in the 
all. 


The California Packing Corporation has purchased the 
building at California and Davis streets, San Francisco, Cal., 
occupied by it, together with adjoining property. 


Among the recent trade visitors at San Francisco, Cal., have 
been M. M. Gwynn, representing the Nestle and Anglo-Swiss 
Condensed Milk Company at Kobe, Japan; F. B. Wright, a fruit 
canner of Everett, Wash.: F. F. Stetson, president of the Los 
Angeles Can Company, Los Angeles, Cal.; F. Klevenhusen, a 
fish packer, of Altoona, Wash.; George Shapiro, of the Califor- 
nia Sanitary Canning Company, Los Angeles, Cal.; W. D. Ken- 
nedy, of the Kennedy Brokerage Company, Dallas, Tex., and 
H. E. Gardner, president of the Carter Grocery Company, Fort 
Worth, Tex. ; 


“BERKELEY.” 


NOTICE OF INTENDED PURCHASE. 


Peas, Tinned—Marne Corps, Quartermaster’s Department, 
Washington, D. C., June 15, 1922. SEALED PROPOSALS, in 
duplicate, will be received in this office until 11:00 A. M., July 
17, 1922, and then be publicly opened for furnishing 2,500 cases 
peas, tinned, No. 2 tins, to be delivered f. 0. b. Philadelphia, 
Pa., 1,000 cases peas, tinned No. 2 tins, to be delivered f. o. b. 
Parris Island, (Port Royal), S. C., 3,000 cases peas, tinned No. 
2 tins, to be delivered f. 0. b. Quantico, Va. Proposal blanks and 
other information may be obtained unon application to this office 
or the offices of the Depot Quartermaster, U. S. Marine Corps, 
Philadelphia, Pa., Post Quartermaster, Marine Barracks, Parris 
Island, S. C., and the Post Quartermaster, Marine Barracks, 
Quantico, Va. This office reserves the right to reject any or 
all bids, or parts thereof and to waive informalities therein. 
Bids from regular dealers will only be considered. Schedule 
No. ae C. L. McCawley, Brigadier General, the Quarter- 
master. 
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HELICOID 


cs NTINUOUS flights (without laps or rivets), and heavier flights on larger 
pipe, make Caldwell Helicoid Conveyor by far the best on the market. It is 
the recognized standard conveyor of this type. 


The price is no more than for ordinary screw conveyor. 
H. W. CALDWELL & SON CO. Link-BELT ComPANY, OWNER 
Chicago, 17th St. and Western Avenue Dallas, Texas, 709 Main St. New York, Woolworth Bldg. 


@ SARDINE CAN MACHINERY @ | 


We build the complete line of machinery 
necessary for the manufacture of Sardine Tins. 

The illustration shows Bliss No. 68N Double 
Action Press arranged with positive bottom 
knockout as used in the production of sardine 
tins. 


Send us a sample or sketch showing con- 
tainer and state daily capacity desired. 


Specialist’s Cure for Can Making Ills 


Bliss Automatic High-Speed Can Machinery. 
Use daily as directed 


E. W. BLISS CO. ‘fii worxs BROOKLYN, N.Y., U.S.A. 


SALES DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES \ Dime Bank Bidg. Union Bank Bidg. Peoples Gas Bidg. Keenan Bldg. Boatmen’s Bank Bidg. Marine Bank Bidg. Union Trust Bidg. Second Nat'l Ban 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 
REPRESENTED ON THE PACIFIC COAST BY 


BERGER & CARTER CO. —San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 
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THE DUTY ON POTASH 


Following is a statement issued by the American Farm 


Bureau Federation: 


Proposed Duty om Potash Means $51,300,000 Tax on Farmer. 

The proposed tariff rates on potash will cost the Amer- 
ican farmer the enormous sum of $51,300,000. This is the 
tax burden he will have to shoulder if Congress adopts the 
rates proposed in the pending tariff bill, and there wili be 
no escape from payment, for the farmer cannot pass it along. 
He will have to pay or do without potash. 

This potash tax bill of $51,300,000, be it remembered, 
is in addition to all the other taxes which the farmer must 
share in common with the rest of us. In plain words, the 
proposed potash tariff is a scheme that singles out the farmer 
to carry, alone and unaided, the unconscionable additional 
tax load of $51,300,000. The iniquity of such a scheme 
becomes the more apparent when it is realized that without 
potash, which is one of the elements of complete fertilizer, 
the crops of the nation will fail in yield and suffer in quality. 

The computation by which the amount of the potash tax 
is calculated is easy of demonstration. Here are the figures: 


Tax on 270,000 tons actual 
Fotash, 1913 consumption 


Basis (normal year). 


Proposed Tariff Rates 


S60 per ton (K20) first year «..........6..05 $13,500,000 


$51,300,000 
Why this indefensible scheme of taxation, with its heavy 
hand upon a single industry—agriculture? 
Because of the demand of the domestic potash producers. 
They have persuaded committees of Congress to levy a 
toll of $51,300,000 upon the food producers of the country 
that they may continue an industry totally inadequate to 
meet the normal consumption demand. 
Under the stimulus of inflated war prices, the output of 
domestic potash producers in their best year, 1918, reached 


Label Pastes 


For Canners 


TINNOL The only strictly neutral ARABOL LABELING MACHINE PASTE 
Paste for labeling on tin. Sticks An adhesive of extraordinary 
on lacquered or plaintin. Pre- merit. Much stronger than flour 
vents rust spots. l'oesnot affect paste. Will keep in sweet condi- 
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a maximum of only 50,000 tons. Since then their produc- 
tion has declined, amounting to only 7,626 tons in 1921. 
But granting that the war-time maximum.of 50,000 tons of 
domestic potash can be equaled, then the operation of the 
duty on this basis of production gives the producers power 
to take from the farmer $2,500,000 the firse year, $2,500,000 
the second year, and $1,000,000 the fifth year. But jin 
addition the farmer is to be still further mulcted in the sum 
of $11,000,000 the first year, $11,000,000 the second year, 
$8,300,000 the third year, $5,600,000 the fourth year and 
$2,900,000 the fifth year. 


In other words, the proposed rates provide that after the 
potash producers shall have taken $9,500,000 as their share 
of the tax, the farmer must pay an additional tax at the cus- 
tom house of $41,800,000. 

It is almost certain that domestic potash production will 
not reach 50,000 tons a year, As has been stated, the 1921 
output was only 7,626 tons, but large or small production 


will have no effect on the tax proposed to be levied on the’ 


potash consumers. If the production should be low, the 


farmer will have to pay at the custom house what the pot- 
ash producer fails to collect. 


Such a system of customs duties never has been written 
in any tariff bill passed by any party in the history of the 
country. It cannot be justified either as a measure of pro- 
tection or as a means for raising revenue. Tax laws avow a 
purpose to distribute their burdens equally The proposed 
potash rates are laid with discrimination against the agri- 
cultural industry. The farmer in this case is the ultimate 
consumer, and no others participate in the tax. 


The proposed rates mark a departure from the tradi- 
tional policy of all parties, which have always declared for 
free plant food. Every civilized nation adheres to that 
policy, recognizing as a fundamental principle that food pro- 
ducers shall be unféttered in their labors to sustain the nation. 

The result of the proposed rates, naturally, will be to 
restrict the use of potash and cause a decline in crop, pro- 
duction. The farmer, still suffering from reverses of 1920 
and 1921, which almost overwhelmed him, cannot buy at an 
advance of $50 a ton the quantity of potash requisite for his 
needs. If the proposed rates are voted, he will strain him- 
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VINEGAR-- 
CIDER-- 


Kegs 


the most delicate colors. Does not 
warp or Wrinkle the paper. Keeps 
sweet in any weather. All ready 
for use. 


LABEL GLUE 1608-CC This gum we 
recommend especially for use in 
the ERMOLD WORLD and similar 
makes of bottle Labeling machines 
for attaching labels onto bottles. 


MACHINE GUM For labeling on 
glassand wood. Will resist mois- 
ture and keep your labels where 
you put them. Will not affect 
gloss or stain delicate papers Al- 
ready for use. 


tion for more than three months. 
Made especially for the KNAPP 
BURTand MORRALmachines and 
all machines using flour paste. 


LIQUID PICK-UP GLUE No 3784-T A 
clean and highily concentrated 
adhesive, ready for use on the 
BURT and KNAPP and similar 
machines for difficult or varnish- 
ed. labels. 


EXPRESS GLUE 2662-B This glue we 
recommend for the shipping and 
labeling room for attaching labels 
by hand or brush to paper, wood, 
cardboard, burlap, etc. 


All of the above preparations are packed in 55-gal. casks. 33-gal. 


barrels. 10-gal. kegs and5-gal. kegs, 


CONDENSED PASTE POWDER One pound will make two gallons or 16 


pounds of pure white paste ready for use. Much be 


tter, stronger and 


smoother than flour paste. Made intwo minutes with boiling Water 
or live steam. No acid. Will not stain. Can be usedon KNAPP or- 


other labeling machines. 


Packed in 300-lb. barrels, 150-lb. barrels, 100-lb drums, 50-lb-drums 


25-lb. drums, 10-lb. bags. 
ARABOL WHEAT PASTE POWDER. 


Made up with cold water. Two 


pounds will make 3 gallons of thin paste or 2 gallons of heavy paste. 
Packed in 230-lb. barrels and 125-lb. bags. 


The Arabol Mnfg. Co. 


Largest Paste and Gum Manufacturers in the World 


100 WILLIAM ST,, NEW YORK 


Samples for Test on Request 


06046666 


BARRELS 


Also PICKLES-- 


Soft Drinks, etc. 


Pekin Cooperage Co. 
25 Broadway, New York. 


Peoria, Ill. Ambridge, Pa. 
Port Arthur, Tex. Mobile, Ala. 


New Orleans, La. 


CHICKASAW COOPERAGE CO. 
Memphis, 


Tenn. 
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self to buy What he can, but the sight of his underfed crops 


will be a constant reminder of the injustice that has been 


laid on him, 

Because of physical conditions and geographical loca- 
tion, it is economically unsound as it is morally wrong to take 
by taxation from the farmer for the benefit of a private 
interest. The potash-consuming regions are on the Atlantic 
Seaboard and west to the Mississippi River. ‘The potash-pro- 
ducing points are west of the Missouri River, and the high 
treight rates from these producing points to consuming cen- 
ters make successful competition with the French and Ger- 
man products impossible. 

foreign potash 1s water-borne from points of production 
to Atlantic poit destination and transportation Charges are 
consequently relatively low. foreign potash occurs iu huge 
Natural deposits and is mined cheaply, wWhire production of 
American potash is a costiy process. Because OL Cheap ocean 
rates 1t 1s economical to snip material of iow potash content 
which seils to American consumers at a lower price per 
unit of potash than the higher grade salis. American pro- 
aucers cannot ship low grade material, but because of high 
treight rates must concentrate into high percentage of pot- 
ash. ‘The low grade foreign potash contains much magnesia, 
which 1s an essential element in the growing of tobacco, po- 
Latoes, citrus trults and truck. It is obvious, therefore, that 
even if a duty were piaced upon foreign potash, some Amer- 
ican tarmers would be torced to buy it in order to raise a 
crop. 

The American Farm Bureau Federation has already 
voiced its opposition to this duty, in a communication to the 
Senate kinance Committee. ‘Thousands of protests by wire 
and mail are being delivered to Congressmen and Senators 
daily. Add your protest to the volume. Write your Senator 
in opposition to the tax, and write your Congressman that 
you expect him to protest to your Senators, They will heed 
the word from home. 

The National Fertilizer Association is in full accord 
with the position taken by the American Karm Bureau Federa- 
tion. 

The Association recommends that fertilizer manufactur- 
ers comply with the suggestion of the American Farm Bureau 
Federation and write to their Senators and Congressmen in 
opposition to the tax. It is suggested that the manufactur- 
ers require their salesmen and agents both to protect them- 
selves to their Congressmen, and to urge their customers to 
voice their opposition to the proposed tax on potash in the 
same manner. 

(Reprinted from the American Fertilizer, June 3, 1922) 


MARKETING OF FARM PRODUCTS 


Advanced information regarding the forthcoming report 
of the Joint Commission of Agricultural Inquiry indicates 
that co-operative associations will be urged as an important 
means for relieving farmers by hastening the standardization 
of agricultural products, improving and reducing costs of dis- 
tribution. 

Chairman Anderson says in referring to this report: “It 
is frequently suggested that agricultural products be sold by 
sample or grade description from markets established close to 
the centers of production, and that in such markets there be 
established adeugate and efficient warehouses, cold-storage 
plants, and other facilities for the protection and preservation 
of raw commodities.””’ While admitting the theoretical ad- 
vantage of such a system, Mr. Anderson points out the neces- 
sity of first establishing standard grades and descriptions 
which would be universally recognized, ability to ascertain 
with some degree of accuracy consumers’ requirements, and 
an intensive distribution within the radius of territory to ab- 
sorb the quantities of agricultural products produced within 
any given center. 

Chairman Anderson goes on to say: ‘‘With the better 
organization and standardization of farm production, the or- 
ganization of farmers’ co-operative associations, the evolu- 
tion of grades more accurately reflecting the qualities of farm 
products in relation to use, the establishment of concentration 
warehouses at points within the areas of production issuing 
receipts or certificates which clearly indicate such grades and 
guarantee the physical protection and quality of product, it 
should be possible to develop a system of commodity exchanges 
through which these commodities may be sold and under 
which such products will move directly from areas of produc- 
tion to points of use under prior sale without the necessity of 
previous inspection and with the assurance of delivery of a 
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product by grade conforming to the users’ or consumers’ re- 
quirements, 


“Much can be accomplished in the direction of economic 
distribution by a more systematic utilization of warehouses 
to absorb temporary surplus and distribute more evenly in 
response to consuming demand. There is a tendency toward 
better distribution as warehouses come to function as re- 
servoirs to facilitate economic distribution and adopt methods 
which diminish opportunity for speculation in stored com- 
modities.”’ 


FOODSTUFFS ’ROUND THE WORLD 


Interesting Items Culled From Consular and Other Reports to 
the Foodstuffs Division of the Department 
of Commerce. 


Many Cattle in Lower California—Lower California has 
been spared the decade of revolutionary disturbances suffered by 
the mainland of Mexico, and consequently its cattle supply has 
not been reduced, Consul William C. Burdett reports to the De- 
partment of Commerce. Thousands of semi-wild cattle are scat- 
tered over vast stretches of cheap land—mostly dotted with 
rather poor range land. While the forage is scant, the desert 
bred cattle thrive on it by roaming over large expanses of un- 
fenced land. In very dry years the cattle men move the ani- 
mals into the high mountains, keeping them, there until the next 
winter’s rains. Lower California cattle have been bred up for 
twenty years and are considered superior to most range cattle 
of the United States. 

Norse Fishermen Overcome Icelandic Ban-—Iceland has 
closed its ports and territorial waters to all foreign fishermen, 
Consul George N. Ifft, Bergen, Norway, informs the Department 
of Commerce, and the Norwegian fishing fleets sailing to the 
Iceland fishing banks are now outfitted to supply themselves 
with provisions and water, cil and coal, as well as salt for the 
preservation of the fish. Most of the Norwegian fleets are ac- 
companied by special supply ships, and ships upon which the 
catch is salted and sent to Norway. 

Rice-Growing Venetians Eat Foreign Rice—Although the 
Venetians annually harvest thousands of tons of rice and are 


- great lovers of the grain, they do not eat that which they raise, 


but imports immense quantities from India. Venetian- -grown rice 
being of a superior quality than that demanded locally is sold 
elsewhere in Italy and exported overland to France, England 
and Germany. Now, Consul James B. Young. Venice, advises 
the Department of Commerce, it is likely that Venetian rice will 
become a thing of the past for the low marshy lands along Po 
River, where the excellent Venetian rice is grown are gradually 
being reclaimed and production is decreasing every year. In 
1920 Venetia produced only about 4 per cent. of the aggregate 
Italian crop. 

Good Garlic Crop in Italy—Those who like garlic now need 
have no cause for anxiety, for the Royal School of Agriculture 
at Portici, near Naples, Italy, reports that the garlic crop has 
suffered no damage from a severe, rainy spell. Better than that 
is the information just received by the Department of Commerce 
from American Consul Byington, Naples, that the onion and 
garlic acreage is not only normal. but that the harvest now tak- 
ing place is better than normal, 

China’s Vegetable Oil Industry Expanding—The gradual ex- 
tinction of whales as a source of supply of oil has had much to 
do with the great stimulation of China’s exports of vegetable 
oils. Although the world war caused an abnormal demand for 
vegetable oils, due to the shortage of animal fats, demands are 
now very nearly normal, and soya bean, peanut, sesamum, cot- 
ton seed and rapeseed oils have established themselves as suc- 
cessors to whale oil. The export of vegetable oil is second only 
to that of silk in China, according to a report to the Department 
of Commerce by Charles A. Robertson, of the American Con- 
sulate at Shanghai. Indications are, however, that Japan will 
prove a formidable rival when North Manchurian oil beans find 
their way to Japan via Valdivostok, as Japan absorbs great 
quantities of soya beans through Dairen which allows the Dairen 
mills to compete. 

Finland to Subsidize Fishing Industry—The Finnish govern- 
ment is thinking seriously of subsidizing the fishing industry of 
that country, for, according to a report by Consul Helsingfors 
to the Department of Commerce, that industry in Finland has de- 
clined greatly during the last few years owing to the lack of 
an export market and men who have until lately followed the 
piscatorial trade have turned to other more lucrative pursuits. 


United Kingdom Favors Finnish Condensed Milk—Finland 
promises to become an important factor in the world’s produc- 
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SOUTHERN 


Sanitary Cans and Service, coupled with closing machines -- un- 


surpassed in performance -- make an Automatic Unit no Canner 
should be without. 


Our continued success reflects an unremitting effort to furnish more 
value for the money -- both in quality and service -- than is usually 
rendered by Can Manufacturers. 


We offer every advantage other Manufacturers claim -- and just 
a little bit more. 


SOUTHERN CAN COMPANY 
Baltimore - - - - Maryland 
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KIEFER MAYONNAISE FILLER 


Here’s what you've been looking for. A moderate 
price filling machine for your mayonnaise, that fills: 
A solid pack. 3 

An accurate, uniform quantity in each jar. 


Clean filling. No splashing. No short fills or 


overflowing. 


No contamination of product by machine. 
Machine is quickly cleaned. 


Easy to adjust for different size containers. 


Write for details. 


The Karl Kiefer Machine Co., 


Cincinnati, Ohio. 
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tion of condensed milk, according to Consul Davis. Finnish 


dairy products—butter, cheese, milk—are in favor among the 


countries where they have been so far introduced, and at the end 
of last year a small milk cannery was established at Valio, 
which makes weekly shipments to England. The especially good 
quality of the milk has increased the demand and experts in 
England have given it very favorable criticism. 


DISPROVING THE ASSERTION OF FREE PUBLICITY 
National Canners Association Resents Accusation and Gives 
Real Facts. 


The fcllowing bulletin is self-explanatory and shows a reai 
amount of advertising influenced, rather than obtained as free: 

“There exists an erroneous impression regarding the “free 
publicity” which was obtained by the Committee on Canne:l 
Foods Week in projecting the recent successful campaign. This 
“free publicity” was given entirely on account of the interest of 
the press and magazines of this country, and was, as a matter 
of course, voluntary. While the committee itself spent no money 
in advertising, there was a large expenditure both by national 
advertisers as well as local canners and tradesmen. 

Unfortunately, one of the trade papers got the wrong slant 
on the situation and inadvertently published a statement which 
is quite damaging to the next campaign unless the truth is 
known. 

The Canned Foods Week Committee, through its chairman, 
Mr. Royal F. Clark, addressed the following letter to the editor 
of the trade paper in question: 

Dear Sir: 

In your column “Among the Grocers” there is an 
article captioned “Putting it over on the Papers.” It 
seems to me this presentation is not a fair one to the 
industry, for although the National Canned Foods 
Week Committee owning to limited contributions, had 
no funds at its disposal for advertising purposes, those 
identified with the industry—canners, machinery people, 
brokers, wholesalers, chain stores and retailers—adver- 
tised the event liberally, and at their own expense. 
Three of the largest national advertisers contributed 
pages in national magazines with millions of circula- 
tion. 


w\ 


Clippings at national headquarters, and undoubted- 
ly there were many more, showed approximately over 
150 pages of advertising in the daily newspapers 
throughout the country. One State alone contributed 
50 pages of newspaper advertising. In a well-known 
Middle Western city each of the leadiny newspapers 
contributed a page of advertising. One of the large 
chain stores ran half-page advertisements in each of 
the numerous cities these stores were located. 

In the trade press of the canning industry, in addi- 
tion to the splendid editorial support, two of the large 
supply companies donated their full advertising space 
for months in advance. Numerous other advertisers 
repeatedly carried references to Canned Foods Week. 

Several of our correspondents referred to the ad- 
vertising phase of the week and some of their com- 
ments follow: 

From a Texas Broker—‘“Full page ads were car- 
ried by jobbers and retailers in local newspapers. These 
advertisements along with mass-meetings of brokers, 
jobbers and retailers, created a tremendous interest in 
Canned Foods Week, and we believe that a campaign 
of this kind next year will be a tremendous success in 
this district.” 

From a Missouri Broker—‘“At a special meeting of 
the brokers: and wholesale grocers of our city a large 
fund was raised for advetising canned foods * * 
Our experience this year, which you might make a rec- 
ord of, is that the newspapers will give a great deal of 
co-operation and make special rates on any movement 
that is backed by the entire industry, and we found 
them very heplful.” 

From an Indiana Canner—“Our State Committe 
carried a page advertisement in 50 leading newspapers 
in the State of Indiana.” 

Form an Iowa Canner—“‘Through the efforts of 
this company, a full two-color page will anvear in the 
Iowa Homestead, a farm paper having a cicrulation of 
approximately 150,000 copies, advertising a special 
eanned foods deal for this week. In addition approxi- 
mately 4,000 retailers in Iowa, Minnesota and Missouri 
will receive circular letters urging their support of this 


AYARS SINGLE ROTARY 
MEASURE TOMATO FILLER. 


A—Turret. 


B—Measure Pockets. 
Do not crush the fruit. 


C—Upright Plunger. 

D—Delivery Disk. 

E—Compression Plunger, 
Making uniform fill 


F—Can Chute. 
G—Worm Can Feed, 


Positively does not catch cans. 


No waste — No cutting or mashing the goods — Goods 
put in the can in same condition as when put in the hopper. 


AYARS MACHINE COMPANY 


Salem, _New Jersey 


Brown, Boggs co. Ltd., Hamilton, Ont., Sole Agents 


for Canada. 
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does woman 


She can't get the dirt 


out any other way. 


| 


You've got to have some action other than a stream of 
water to get the dirt off corn. You must loosen it up first. 


The Peerless Washer does just this by tumbling the ears 
constantly in a revolving reel, causing them to rub against 
each other vigorously, thoroughly loosening every bit of 
dirt. Then the high pressure sprays carry it off. 


Install this machine---Keep all the dirt, silks, ribbons of 
; husks and smut out of your cans. Prepare now to put up 
‘| the cleanest and finest quality corn in 1922 your cannery 
has ever turned out. 


Peerless Husker Company 
519 Cornwall Ave. Buffalo, New York 
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week and acquainting them with the adverising which 

will appear in the lowa Homestead. Not only that, but 

newspaper advertising will be run featuring this week 

= over a dozen of the principal cities in these three 
tates.” 


We have no doubt but that some of the many who adver- 


tised during Canned Foods Week had never advertised before, . 


and thus learning the benefits of good advertising will be bound 
to advertise again. Your article gives the impression that we 
sought editorial support and free publicity to the exclusion of 
advertising. As a matter of fact, we simply offered what we 
had of news value to editors for what it was worth. In addi- 
tion to this we encouraged advertising and would ourselves have 
taken the lead had we had the funds to do so. 


Very truly yours, 
(Signed) ROYAL F. CLARK, 
Chairman National Canned Foods Week Committee. 


FOOD POISON SOIL PRODUCT 


Student Investigator Finds Vegetables and Fruits Affected by 
Botulism. 


Berkeley, June 6.—That the botulism germ, the dreaded 
poison sometimes found in ripe olives, is a product of the soil 
and often contaminates other fruits and vegetables, is the dis- 
covery of Miss Bertha Dubovsky, a student investigator of the 
Univerity of California, who has been interested in the investi- 
gations of the Hooper Foundation of the University of Califor- 
nia, in the efforts of the institution to find some means with 
which to control the poison. This is said to be the most recent 
development in the inevestigation of the institution, and a report 
of it is contained in the annuai report of Dr. George H. Whipple, 
director of the Hooper Foundation in San Francisco, to President 
David P. Barrows, president of the University of California. 

Tells of Work—In his report Dr. Whipple points out that 
the investigation has been made possible by a~~ropriations of 
the National Canners Association, the California Packing Cor- 
poration, who appealed to the Hooper Foundation for assistance 
when deaths form the eating of ripe olives threatened to wreck 
the olive industry. The sum of $18,300 has heen provided by 
the associations, and an additional $17,500 will be given, Dr. 
Whipple said. 


Patented in U.S. 
Canada and France 


OVER 1500 IN USE 


FRANK HAMACHECK, 
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In his report Dr, Whipple continues: 

“Miss Dubovsky, assisted by volunteer workers, cultured 
and tested the field samples. Through her investigation it is 
conclusively proven that B. botulinus is a common inhabitant of 
the soil. It has also been shown that the soil of certain local- 
ities is heavily polluted with the spores of this organism, and 
that consequently the product of the soil in this region quite 
frequently carries botulinus spores. The distribution of these 
spores is so extensive that even vegetables or fruits bought in 
the open market are often heavily contaminated, 

Found in Other States—“Extensive studies have definitely 
proved that B. botulinus occurs in other states of the Union and 
that Californa is by no means more seriously infected than, for 
example, the states of New Jersey and Maryland. These ob- 
servations naturally suggested some investigations dealing with 
the question: Can B. botulinus grow in the soil, or is this or- 
ganism an intestinal saphrophyte, and as such disseminated in 
the feces of domesticated or wild animals? Miss Field is study- 
ing this particular problem and she has already shown that cer- 
tain soil specimens favor the development of B. botulinus; while 
on the other hand the spores of this anaerobe apparently can not 
germinate in the manure of various animals. 

“Dr. W. D. Bigelow, chief chemist of the Research Labora- 
tories of the National Canners Association, Washington, D. C., 
detailed Dr. J. Russell Esty during the months of November and 
December to this laboratory, that he might become acquainted 
with the methods employed in the study of anaerobe organisms. 
Later, the National Canners Association agreed to send Dr. 
Esty again to this laboratory for an additional period of six to 
eight months. Dr, Esty arrived on March 1, 1921, and began 
the necessary preparations to test the thermal death time of B. 
botulinus spores in experimental packs. A small cannery is be- 
ing installed and highly resistant spores will be tested in ex- 
perimental cans of fruits and vegetables. Some investigations 
on the heat penetration of food products will be made simul- 
taneously. 

Further Research—“‘A. C. Richardson, who received his 
training in the laboratory of the National Canners Association, 
and who is particluarly qualified to do heat penetration work, 
has been appointed on the staff of the Botulism investigation 
group. It is intended to develop standard processes for the 
various food products which might be endangered by the devel- 


Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 


are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 


essential to best results. 


Hamacheck Ideal Viner Feeders with distributor are 


the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


Kewaunee, Wisconsin 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
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Lightning Box Sealer 


PATENTED NOVEMBER 5, 1918 
Most EFFICIENT, SIMPLE and ECONOMICAL 
Method of Sealing Corrugated and Solid Fibre 
Shipping Containers. 


MODEL C, 8-UNIT ‘ 
CAPACITY, 300 PER HOUR . 
ADJUSTED TO A WIDE RANGE OF SIZES 


Model C, 8 units Model C, 4 units 
$180 $100 


Write us for descriptive literature, etc. 


McSTAY MACHINE COMPANY 


MANUFACTURERS 
3037 EAST 5th ST. LOS ANGELES, U.S. A. 
or Ashtabula Corrugated Box Co., Ashtabula, Ohio 


INDIANA 
CHILI SAUCE MACHINE 


The above appliance is the latest in the 
manufacture of that ever welcome condi- 
ment. (Chili Sauce) 

This machine is alone in its class when ec- 


onomy, sanitation and efficiency are consid- 
ered. 
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Ship Your Canned Goods 
in These BETTER BOXES 


WE ALSO MANUFACTURE. 
Copper Steam Jacket Kettles 


H & D Standard Canned Goods 
Boxes are the perfect con- 
tainers for all canned goods shipments. 
Millions of cans have been shipped in them, 
to all parts of the country and _ they have al- 
ways arrived unscratched, undented and in- 
tact destination. 
H & S Standard Canned Goods Boxes are 
strong, lightweight and inexpensive. They 
come folded flat for easy storage, yet are 
instantly assembled for packing. A trial 
order will convince you of their superitority. 


A D Corrugated Fibre 
Shipping Boxes 
Prices Stating” Quantity Required 


and Sizes and Number of Cans to 
the Box. 


' The Hinde & Dauch Paper Co., 
800 Water St. Sandusky, Ohio 


Canadian Address; Toronto 
King St. Subway and Hanna Ave. 


Kern Lightning Finisher 
Indiana Pulpers 

Indiana Pulper Finishers 
Indiana Chili Sauce Machines 
Indiana Pulper Fillers 
Kook-More-Koils 

Washers and Sorting Tables 
Cypress Tanks 

Enameled Steel Tanks 
Solder and Soldering Flux 
Capping Steels, etc. 
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opment of anaerobic organisms. The workers of this group 
have already determined that commercially canned fruits ar- 
tificially infected with the spores of B. botulinus are not under- 
going spoilage. It has also been demonstrated that corn, peas 
and salmon rapidly deteriorate when inoculated with the spores 
of B. botulinus. In connection with these studies, it was noted 
that not infrequently cans of vegetables which contain a potent 
toxin on the tenth day after incubation at body temperature 
would be non-toxic when the product was kept at this temper- 
ature for one to two months. The apparent “self-detoxification” 
is being studied’ more in detail.” 


WHEELER SERVICE BUREAU REPORT No. 3 
To Our Members: 

The Bureau has now been functioning a full year, and as we 
have accumulated considerable experience, we feel that because 
it is you who have made this work possible, we should render 
to you an account of our stewardship. We know you will be 
gratified with the remarkable progress made. 

We are now represented in 36 states and have as sub- 
tcribers most of the leaders in all branches of the industry. 

Up to May the 15th there had been reported to us 103 cases 
of unfair practice—and please bear in mind these were all ab- 
solutely hopeless cases. The parties had done everything pos- 
sible to adjust without getting anywhere. 

Of these 103 cases, 18 are very recent and are still in course 
of preparation; that leaves 85 on which the Bureau has acted. 
Of these 85 cases, remember all of them hcepeless, we have 
actually settled 34; .32 more are unmistakably. moving towards 
a settlement and will undoubtedly be closed within the next 30 or 
€0 days. When these 32 cases are settled, as we believe they 
will be, we will have cleaned up 66 out of 85 hopeless cases of 
unfair practice. That means about 80 per cent effectiveness. 
The balance of the 85 cases were published in bulletins; one 
of them was subsequently settled. This should be a matter of 
pride to you, who have helped to make it possible. It is a con- 
crete demonstration of the dire need of your Wheeler Bureau. 

A few instances of cases submitted wili undoubtedly be of 
interest. For instance, a bulletin was issued, and was in cir- 
culation six months, when the offender called at the office. He 
said he had been hearing of this from all over the country, 
wanted to get rid of the “black mark,” as he expressed it. At 
our suggestion he arbitrated—lost his case—paid up—bulletin 
since removed. You can stake your reputation he is going to 
to be a better business man in the future. 

Another interesting instance: A buyer purchased certain 
goods, signed the contract, the market dropped, he attemvted 
to cancel, seller refused, the usual futile correspondence. Seller 
submitted the matter to the Bureau who wrote up a bulletin, 
sent the buyer customary advance copy. The result—he imme- 
diately authorized shipment of the car. Having failed in the 
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-:- CANNED FOODS BROKER 
408 Stewart Building Cor. Gay & Lombard Sts. 
BALTIMORE, MD. 
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first cancellation, he tried another. The second seller wasted 


- no time on letter writing—did the obvious thing—sent it to the 


Bureau. Three days later the second seller advised the Bureau 
to return file as case had been settled. It appeared that the 
mere notice that the case had been submitted to the Bureau 
was sufficient to settle the matter. This buyer had just seen 
one bulletin, and he didn’t want any more. This man will be 
more careful in the future and consequently a safer man for you 
to trade with. 

Another case: A wholesale grocer bought some canned 
foods for future delivery. The market went up substantially— 
the canner failed to deliver. The case was submitted to us. We 
prepared our bulletin. When the canner read it, he made a 
tender in cash in lieu of delivery. In another instance where 
the market had advanced on certain goods and the canner had 
failed to deliver, we prepared a bulletin and upon reading it the 
canner purchased the goods for the buyer at a loss of $4.00 a 
dozen. 

Probably the most remarkable effect of the Bureau is the 
moral “police force” that it represents. A number of sub- 
scribers have advised us that a letter written by them suggest- 
ing that the controversy be referred to the Bureau has brought 
en immediate settlement. Just think how safe his would make 
you in all of your transactions if your brokers, your buyers or 
sellers, were all members of this Bureau. 


If you are a buyer you are dealing regularly with a num- 
ber of suppliers of all sorts of foods. You are also doing busi- 
ness daily with a lot of brokers. In the face of this showing, 
why not make the Bureau still more valuable to yourself by in- 
creasing its membership. You can do this easily. Just advise 
the suppliers and brokers you are in contact with that you con- 
sider it advisable for them to join. Tell them you want to deal 
with people who subscribe to the same principles of fair trading 
that you subscribe to. If they think you mean it they will 
come in. 

If you are a canner, why not write your brokers and tell 
them that you would feel much safer if they would join the 
Wheeler Service Bureau, because it would then put them in 
position to better handle controversies which arise in connection 
with your products. Tell them that you feel that a broker who 


STRONG, SAFE 


That’sthe story of the Caldwell Tubular Tower 
So simple you can erect it yoursel . So 
strong it wil! endure cyclones and torna 4 
Safe because itconformsstrictly with ee 
engineering principles. The cost is mo — “ 
If you want these qualities ina tower eq 
yourself with a Caldwell Tubular. 
Send for Catalogue 
Ww. E. CALDWELL CO. 
Incorporated 
2310 Brook St. 
LOUISVILLE, KY. 


IF you will need more cooking capacity this year, 
don’t fail to write for the stock list of ‘‘Bucyrus”’ 
Copper Kettles. 
comprises over 140 kettles in all sizes from 5 to 
250 gallons, and we are able to ship the kettles 
when you want them. 


THE BUCYRUS COPPER KETTLE WORKS 


Our stock for quick shipment 


BUCYRUS, OHIO 


Bucyrus stationary steam jacketed kettles 
Bucyrus tilting steam jacketed kettles 


THE TANK WITH 
| 
SIMPLE 
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LIVINGSTON 
SANITARY TOMATO 
WASHER 


FOURTEEN FACTORIES 
T. A. SNIDER CATSUP CO. 
EQUIPPPED WITH THESE 

WASHERS 


We are now making a corrugated 
Drum for our Washers, for hand 
peeled tomatoes, guaranteed not to 
cut skin of solid tomatoes. 


BETTER BE SURE THAN SORRY 


Microscopic counts on Ketchup and Pulp finished after passing 
through this Washer show that it removes practically all of 
the material forming a high mold, yeast and bacteria count as 
well asthe grit, and at the same time not injuring the healthy, 
clean meat of the tomato. You owe it to yourself to 
investigate. Write us today. Now. 


SUPERIOR BOILER WORKS 


Marion, Indiana 


Eastern Agents Central Agents 


S. 0. RANDALL'S SON F. H. LANGSENKAMP 
BALTIMORE, MD. INDIANAPOLIS 


FOR BIG WORK 


There is a Cameron machine for each operation, re- 
gardless of the size of the can, be it snuff-box or 
wash-tub. 


Our 267 Automatic Double seamer attaches ends to 
vessels or containers up to 214” in diameter and 24” 
in height. 


Seams made by this machine in galvanized stock are 
tight and do not require soldering. 


CAMERON CAN MACHINERY CO. 
240 N. Ashland Ave, 
Chicago, U.S.A. 


25 
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is a member of the Bureau is in better position to handle your 
interests than a broker who is not a member. If you will do 
this, you will not only be helping yourself but you will help 
your entire industry. It will not be long before an unfair prac- 
tice will be an exception rather than a common occurrence as 
it now is. 


BROKERS HOLD MEETING IN CHICAGO 


By Secretary Paul Fishback. 

Chicago Informal Meeting—An interesting meeting of the 
Food Brokers Association was held June 7th at the Congress 
‘Hotel, Chicago, in connection with the convention of the Na- 
tional Wholesale Grocers Associaton, then in session. It is to 
ke regretted that there was not a larger attendance, not all 
of the members here for the convention attending our meeting. 

President Ford called the meeting to order, and made a 
statement of the activities of the officers and committees of the 
Association, outlining some of the work which has been done, 
and part of the program for the future. It was shown that 
large associations, and small, of allied food manufacturing and 
distributing business, are more and more coming to the sunnort 
of the broker as the necessary and economical sales force from 
the producer or manufacturer to the wholesaler. 

The Specialty Salesman Question—The members present at 
the St. Louis meeting having gone on record, by a motion, that 
the payment of the salary and expense of specialty salesmen 
by the broker was bad practice and unprofitable, the question 
was reopened in Chicago for discussion by those members who 
had not attended the previous meeting. After some discussion, 
it was moved and unanimously carried that the Advisory Com- 
mittee be authorized to investigate the question of specialty 
sales work by brokers, to report with recommendations at the 
annual meeting next January, to establish a general practice in 
the brokerage business. 

Minimum Rates of Brokerage—Because of the fact that 
different brokers in different sections receive different rates of 
brokerage for the sale of the same commodity, the question of 
the advisability of attempting to standardize brokerage rates 
and to fix the minimum for the several classes of commodities 
was fully discussed. By a motion, unanimously adopted, the 
subject was referred to the Advisory Committee, with power to 
act, and the request that their program and plan be reported 
at the annual meeting next January. 

Canners’ League of California Contract With Brokers— 
Some weeks ago it was brought to the attention of the Associa- 
tion that the Canners’ League of California Executive Com- 
mittee had formulated and adopted a form of contract, govern- 
ing the relations between the individual members and their 
brokers, and a specimen copy of the contract had been sent to 
the members of the League for their approval and so that they 
might order printed copies to be submitted to their brokers for 
signature. The proposed contract was presented to the meet- 
ing with the information that this Association had obtained the 
agreement of the League to take no further steps until we had 
had an opportunity to study the proposed form. After a thor- 
ough discussion, the following motion was adopted unanimously, 
and a telegram has already been sent to the League, informing 
it of the action of this Association: 

“That the proposed contract of the Canners League 

of California is not satisfactory to this Association; 
that the League be requested to table the contract 
until our next annual meeting; and that it be under- 
stood that in the meantime this Association will confer 
with the League to the end that a mutually acceptable 
contract be adopted.” 

Present Telephone nad Telegraph Rates—A motion was 
unanimously passed, directing the Secretary to obtain copies of 
a more’ or less uniform resolution which has been presented to 
the authorities by a number of trade associations, protesting 
against the existing high rates for telegraph and long-distance 
telephone service, that a similar resolution may be presented 
in the name of this Association. 

Delivery Charges on Pool Cars-—This question was reopened 
after having been discussed at the St. Louis meeting, and a mo- 
tion, referring the entire question to the Advisory Committee 
for action, to be reported at the next annual meeting of this 
Association, was unanimously passed. It was the sense of the 
meeting that the cost of distributing pool cars is not one which 
should properly be paid by the broker. 

State and Local Associations—The Association plans, as a 
means of strengthening its position in all sections of the coun- 
try, and for the upbuilding of the membership to include all 
desirable brokers, renewed activity among the state and local 
associations of brokers. The secretaries of the existing active 
state or local associations are requested to communicate with 
the secretary of this Association, indicating your activities for 
the current year, and reporting your present roster of officers. 
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Chairman I. Salinger, of St. Louis, chairman of the State and 


Local Committee, contemplates much activity in his committee 

durng the next few weeks, and such information will be of 

value to him. 
The following is the form of contract objected to: 


SAMPLE OF CANNERS’ LEAGUE BROKERAGE 
CONTRACT 


Brokerage Agreement 


THIS AGREEMENT, made in duplicate this..........day 


a corporation with its principal office 
hereinafter for convenience called the “canner,” and. ee Oe a 


partnership. or "individual), “hereinafter. called the 
“broker. 

WITNESSETH: That the canner, in consideration of cer- 
tain agreements hereinafter set forth and to be performed by 
the broker, hereby appoints the broker its broker for the sale 
of certain of its products in........ 
(define territory), which appointment, in consideration of the 
commissions specified, the broker accepts, subject to the fol- 
lowing terms and conditions: 

1. The broker shall regularly, fresuently and diligently 
solicit the trade in the above named territory and shall keep 
the trade informed by placing before prospective buyers all 
circular matter, quotations and offerings of the canner, giving 
immediate attention to all inquiries from the trade in said ter- 
ritory, and to all inquiries by the canner as to trade conditions 
in said territory, including market and competitive conditions. 

2. The broker agrees to sell all goods subject to canner’s 
prices, terms, conditions and confirmation, and in amounts and 
assortments authorized by, and to buyers approved by, canner. 
The broker agrees to so advise the trade in accepting orders. 

3. Broker not to quote prices or accept orders for canner 
outside of territory named above. 

Poa Telegrams and express packages to be prepaid by the 
sender. 

5. Broker not to sell Pacific Coast competitive or similar 
products without canner’s consent in writing on this contract. 

Broker not to make collections; all remittances to be 
made by customer direct to canner, 

Money not to be advanced by broker to canner’s sales- 
men without instructions from canner in writing. 

8. Broker to sell all goods and perform all services indi- 
cated herein without expense to canner beyond the following 
agreed brokerage which shall be based on F. O. B. factory 
selling price and shall become payable only when goods are paid 
for and funds are in the hands of the canner: 

(Here insert rate of brokerage.) 

Rate of brokerage on lines not mentioned above to be sub- 
ject to special arrangement at time of sale. 

9. In the event of a rejection, the canner reserves the right 
to sell the goods through other agencies or in other markets, 
and if so sold no brokerage is to be paid to original broker. 

10. At the request of the canner, the broker shall investi- 
gate any claims for swells in above named territory and report 
the facts promptly. 

11. All orders shall be booked in the name of the actual 
buyer and not in the name of the broker, 

12. The broker shall secure all commitment from buyers 
in writing and immediately on receipt of confirmation from the 
canner the broker shall present formal contract to the buyer 
for signature. 

13.. In the event of any complaint arising with respect to 
the quality and condition of goods sold, the broker shall make 
thorough investigation promptly and report the exact facts to 
the canner, together with his opinion of the merits thereof, and 
his recommendations thereon, which opinion and recommenda- 
tions shall be without prejudice to the rights of the canner. 
The broker also shall give canner prompt notice of any knowl- 
edge which he has that affecs the credit standing of buyers or 
prospective buyers, including change of name. 

14. This agreement cannot be altered except in writing: en- 
dorsed hereon, signed by both parties and is subject to termina- 
tion by either party at any time on written notice mailed to the 
other at its or his last known business address. 

15. Nothing herein contained shall be construed as au- 
thorizing the broker to bind the canner in any way in respect 
of any transaction, except pursuant to special instructions by 
wire or letter covering the transaction. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated, 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


_ For Sale—Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—At Sacrifice—Must be moved imme- 
diately: Steam Engine Electric generating sets of 40, 
35, 15, 10, 714 and 4 kilowatt capacity; anyone who 
has steam can make electricity by these sets. Also has 
several electric motors available. Standard Electric 
Machinery Co., 7 E. Hill St., Baltimore, Md. 


FOR SALE — One Gammeter Multigraph, No. 4, 
complete with two cylinders and plenty of type. Foun- 
tain attachment. In first-class condition. Low to quick 
buyer. Lot of shafting, pulleys, counter-shafts. Ad- 
dress Box A-964 care The Canning Trade. 


FOR SALE—One only type ‘‘V’’ power Vacuum sealing 
machine complete with motor bracket and 70 m/m sealing head, and 
23 M 70 m “m Compo Seals, made by the Aluminum Co., of America. 
This machine is in A No. 1 conditibn has never been used and are 
selling for want of use as we have just discontinued the use of Compo 
Seals. Price of Machine $350.09, Seals $15.35 M. F.O.B. Pittsburgh, 
Pa. 

For further information write Lutz « Schramm Co., 
119 Federal St , N.S. Pittsburgh, Pa. 


FOR SALE—BOX-NAILING MACHINES. 

1 5-Track Doig, Belt Driven, stationary, $275.00. 

1 6-Track Doig, Belt Driven, stationary, $300.00. 

1 6-Track Morgan, Belt Driven, stationary, $325.00. 

2 8-Track Morgan, Belt Driven, stationary, $450.00 each. 
2 8-Track Morgan, with Side Arm, Belt Driven, station- 

ary, $550.00 each. 
Address Chas. N. Braun Machinery Co., Fort Wayne, Ind. 


FOR SALE—Quick Delivery— 
4 New Langsenkamp “Cook-More” Koils. 
4 New Steam Traps. 
4 New 1,000 Gal. Pulp Tanks. 
Wire or write for bargain prices. 
A. K. Robins & Co., Baltimore, Md. 


FOR SALE—Three car Oyster Steaming Box and 
thirty-six Steam Cars, located at Baltimore. Address 
Box A-973, care The Canning Trade. 


FOR SALE—One No. 3 Burt Labeling Machine, old model, 
but in good condition, Price, $50.00. E.M. Records & Cc., 
Forest, Del. 


FOR SALE—Bargain to Quick Buyer—Merry-Go- 
Round, eighty-five peelers; two hand fillers No. 214 or 
8 cans; two three-inch coils, and 16 h. p. kerosene en- 
gine; or will trade for other machinery. W. M. Harris 
& Sons, Wyoming, Del. 


FOR SALE—One Livingston Squirrel Cage To- 
mato Washer; used only thirty days. One Merry-Go- 


Round Peeling Table, for 75 peelers. Address Alexan- 
dria Pkg. Co., Alexandria, Indiana. 


FOR SALE—One 15 ft. straight exhaust, complete, chain bear- 
ings, pulley, sprocket - for No. 1’s, 2’s, 3’s, and 10’s. 
John H Dulany & Son., Fruitland, Maryland. 


Machinery— Wanted 


WANTED—Quick-low cash Price - 1 to 3 Livingston 
Tomato Washers. Address Box A-980 % The Canning 
Trade. 


WANTED— One to three rotary wire cylinder, Tomato 
Washers. Quick delivery. Advise make and lowest price. 
A. K. Robins & Co., Baltimore. 


WANTED—Ball-bearing Roller Conveyor; 16” 
rollers. State condition and price in first letter. Ad- 
dress reply to Alexandria Pkg. Co., Alexandria, Ind. 


WANTED — Haller eighteen tube catsup filler. 
Give length of service condition and lowest price. Ad- 
dress Box A-978, care The Canning Trade. 


WANTED—A Knapp No. 2 Sanitary Can Labeler, 
with or without motor. Must be in workable condition. 
Address W. H. Neal & Son Co., Hurlock, Md. 


WANTED—Cook, to act as superintendent for Southern 
Indiana factory during tomato season only. One thoroughly 
experienced in making high grade catsup and tomato pulp. 
State age, experience, references, and salary expected. The 
Lippincott Co., Cincinnati, Ohio. 


CANNING MACHINERY 
FRUITS- VEGETABLES: FISH -EtTc. 


A.K.ROBINS & CO. BALTIMORE,MD. 


WRITE FOR CATALOGUE 
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FOR SALE—Tomato Plants 


FOR SALE—Tomato Plants. Several different 
varieties, including Improved Stone and Delaware 
Beauty, for shipment after May 15th. If interested 
write us for prices. Colbert Brokerage Co., Preston, Md. 


FOR SALE—Henderson’s Bush Lima Beans Seed, 
1921 growing, by Clark; 25 bushels, f. o. b. Milford, 
Del. Address The Torsch-Summers Co., Baltimore, 
Md. 


For Sale—Factories 


FOR SALE— Fully equipped cannery in Michigan’s 
famous Fruit Belt. A bargain for quick sale. THIS IS 


FOR SALE—Well located cannery property at 
Jessup, Md., with 214 acres of ground, two dwelling 
houses for hands, double garage, wagon scale and usual 
out buildings. An ample acreage of Peas, Stringless 
Beans, Tomatoes, Okra, Lima Beans, Sweet Potatoes, 
Apples and Pears can be contracted for. Jessup is on 
the B. & O. R. R. sixteen miles from Baltimore, and 
has favorable freight rates to all points. Splendid 
roads give canner a large territory in both Anne Arun- 
del and Howard County to draw produce from. An 
atractive price will be named to those interested. The 
Chas. G. Summers Co., Russell and Worcester Streets. 
Baltimore, Md. 


FOR SALE OR LEASE—Best location on Georgia Coast 
for canning shrimp and oysters, including factory and valuable 
oyster holdings. Atwood River Canning Co., Valona, Ga. Mr. 
W. H. Kittles, resident manager. 


FOR SALE—Basket Factory and Canning Factory, in the 
greatest tomato and fruit growing section in Delaware; basket 
factory in operation at present. Retail coal yard, Address 
Box A-969, care The Canning Trade. 


For Sale—Miscellaneous. 


FOR SALE—Closing out business we have at attractive 
prices a large lot of Standard and Fancy tomato, corn, apples 
and pear labels. Also two canning factories—one at Gladys 
and one at Drawbridge. Dorchester County, Md. Also the fol- 
lowing office fixtures: Two typewriters, one stencil cutter, check 
perforator, an adding machine, multigraph, addressograph and 
accounting or bookkeeping machine. E. H, W. Harlan, Chair- 
man, Creditors Committee, Bel Air, Md. 
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EMPLOYMENT EXCHANGE 


HELP WANTED. 


WANTED—A man who is thoroughly familiar with the 
manufacture of High Grade Italian Style Tomato Paste, to take 
charge of a plant excellently equipped to put up this product. 
In replying state age, experience and give references. Address 
Box B-972, care of The Canning Trade. 


WANTED — Superintendent-Processor, experienced in 
packing apples, jellies, baked beans, etc, Address W. E. Rob- 
inson & Co., Bel Air, Md. 


WANTED—Man or woman that understands the broker- 
age business, to help take charge of office, must have first- 
class reference. Address Delaware Brokerage Co., Wyoming, 
Delaware. 


WANTED—By old-established house, a cook, who knows 
up-to-date methods for handling tomatoes, cooking of pulp, 
catsup and chili sauce. Must have good reference. State 
age and salary expected, also where last employed. Address 
Box B-977, care The Canning Trade. 


SITUATIONS WANTED 


WANTED—Position with Preserving and Canning Firm 
offering opportunity for advancement, as Assistant Foreman. 
College graduate; specialized in the manufacturing of fruit 
products; 24 years of age. Address Box B-967, care of The 
Canning Trade. 


WANTED—General sales manager desires position of re- 
sponsibility where national successful merchandising experience 
counts, splendid sales connections already established throughout 
Eastern States. Can sel! entire sutput of new organization or in- 
crease that of old along new and improved methods. Twenty 
years active experience in factory management and sales, capable 
of organizing, constructing, equipping and assisting in financ- 
ing new company if located right, as I have unlimited sales and 
high-class pack. Can furnish processes and instruct in the pack- 
ing of cold pack berries, all varieties of fruits, and berries, jams, 
jellies, marmalades, preserves, tomato preducts, olive packing, 
pickles, mince meat and many other specialties. Reference from 
reliable jobbers and brokers throughout the country. Small 
salary at start to prove ability. 

California canners, this is your opportunity to secure the 
right kind of Eastern distribution by a man who knows. Per- 
sonal interview desired, where permanent future is assured. Ad- 
dress P. O. Box 62, Hammonton, N. J 


THE CANNING TRADE, 


5 


Good Books for your Office: 


1—A Complete Course in Canning—$5.00 
2—How to Buy and Sell Canned Foods—$2.15 
3—A History of the Canning Industry—$1.00 
4—The Canning Trade Almanac—$1.00 
5—‘‘The Canning Trade’’—every Monday. 


ALL PUBLISHED BY 


The Journal of the Canning Industry. 
PUBLISHERS OF THE INDUSTRY’S LITERATURE 


Baltimore, Md. 
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Leonard’s 
The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
CHICAGO 


oo 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 


BOXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STREETS - BALTIMORE, MD. 


oo 


6-000 000+ 


SLAYSMAN 


Automatic Can Making Machinery 
BALTIMORE, MD. 


WE ARE EXTENSIVE GROWERS OF ALL SEEDS USED BY THE 
Canning and Pickling Trade 


With our Stock Seed Farms at Grass Lake, Mich., our growing stations 
scattered throughout America and our corps of expert field men, we are 
in a position second to none to produce Seeds ofthe highest quality at 


minimum cost, 
CORRESPONDENCE SOLICITED 


JEROME B. RICE SEED COMPANY, Cambridge, N. Y. 


SHIPPING STATIONS: DETROIT, MICH., AND names N, Y. 


CANNERS’ SEEDS 


> «6 ' THE 1921 DIRECTORY OF CANNERS 
iS NOW READY 


Association, from Statistical Reports and such other reliabie data. 12th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 

petent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 
the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St. N. W. ee D. C. 


PERSONAL CHECKS ACCEPTED 


A list of the canners of the United States, compiled by the National Canners’ - 
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L. A. SEARS 


Formerly President 
National Canners Association 
writes:- 

‘‘We are very glad to sub- 
scribe for the Wheeler Service 
Bureau, and believe this is an 
effort in the right direction. 

* * * * * 


The Wheeler Service Bureau 
will bring the light of day 
upon transactions of this 
kind (unfair transactions) 
It is a protection to the honest 
canner and the honest jobber, 
and a deterrent to those who 
are inclined to doa crooked 
business. ”’ 


WHEELER SERVICE BUREAU 
280 Broadway, - - New York 
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—-CAN PRICES 


American Can Company 


January 1l1th, 1922. 


American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, f. o. b. ship- 
ping points, effective January 11th, subject to change without 
notice: 


Per M 


BEDFORO GAN COMPANY, Inc, 


Bedford, Va. 


CANS 


Friction Syrup Cans 
Sanitary'Cans and Closing Machines 


Packers Cans and Soldered Caps 


Write us for prices. 


304 Levy Building 


Southern Sales Office 


Atlanta, Georgia 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. 
Baltimore (unless otherwise noted) and subject to the customary discount for cash. 
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****Viany canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) H. H. Taylor & Son. 
Canned Vegetables 


ASPARAGUS*— (California) 


to. 
White Mammoth, er 4.00 
White Mammoth, No. 
Green Mammoth, No. 2%... ee 
White, Large, No. a 4.00 
White, Large, Peeled, No. 2! Out 
Green, Large, No. 
White, Medium, No, 2%.. : 
Green, Medium, No. 2%4........... 3.50 
White, Small, No, 
Green, Small, No 2%6............ 
Tips, White, Square, No. 2%4...... 
‘Tips, White, Round, No. 2%...... 
Tipe, Green, Square, ae 3.75 3.50 
Tips, Green, Round, No. 2%....... Out «.. 
BAKED BEANS{ 

BEANSt 
String, Standard Green, No. 2..... 95 = 1.10 
String, Standard Green, No 10... .... 44.50 
String, Standard Cut White, No. 2. 1.00. .... 
Stringless, Standard, No. 2....... 
Stringless, Standard, No, 10....... 5.00 ee 
White Wax, Standard, No 2...... 1.00 41.00 
White Wax, Standard, No. 10.. 44.50 
Limas, Extra, No. 2........ 
Limas, Standards, 2. 
Limas, Soaked, No. 2...... 100 F976 
Red Kidney, Standard, 90 

BEETSt 
Small, Whole, No, 1.60 41.35 
Standard, Whole, No, 2......+.... 1.05 

CORNt 


Std. Evergreen, No, 2, f.o.b. Balto. .85 {4.80 
Std. Evergreen, No. 2, f.0.b. Co.... .80 
Std. Shoepeg, No. 2, f.o.b. Co...... 95 -90 
Std Shoepeg, No, 2. f.o.b. Balto... 

Ex. Std. Shoepeg, No. 2, f.o.b. Co. 
Fancy Shoepeg, f.o.b, Balto....... 
Std. Maine Style, No. 2, Balto.... 


Std. Maine Style, No. 2, f.o.b, Co.. .80 4 .85 
Ex, Std. Maine Style, No. 2....... 1.05 41.00 
Ext. Std. Me. Style, No. 2, f.o.b. Bal, 1.20 Out 
Extra, No. 2, f.o.b, County........ 1.15 1.00 
Extra’ Standard Western, No, 2.... ..... Out 
Standard Western, No. 2.......... pn -90 
HOMINY?t 
Standard, Split, No. 8............ -90 4.90 
Standard, Split, No, 10............ 


MIXED VEGETABLES FOR SOUPt{ 


OKRA AND TOMATOES} 

PEAS{ 

No. 1 Sieve, 2s, f.o.b factory...... ere, "| 
No. 2 Sieve, 2s, f.o.b. factory...... 1.70 {1.75 
No. 3 Sieve, 2s, f.0.b. factory...... 1.45 1.55 
No 4 Sieve, 2s, f.o.b. factory...... 1.25 91.35 
No. 5 Sieve, 2s, f.0.b. factory...... 1.15 Out 
E. J. Standards, l’s, No. 4 Sieve. 6 6 8S 
E. J. Sifted, 1’s, No. 3 Sieve ....... -85 4 Oh 
E. J. Ex. Sifted, 1’s, No. 2 Sieve.... 1.05 $1.25 
Fancy Petit Pois,, i’s 1.25 91.35 
PUMPKINt 
Standard, Out 1.55 
Standard, eceee Out 3.85 
SAUERKRAUT? 
SPINACH{ 
Standard, No. 155 41.40 
California, No. f.o.b. Coast 

0 


O. B. Factory basis. 


({) Thos. J. Meehan & Co. 


(+) Jos. Zoller & Co., Inc. 


(§) Wm. C. West & Co, 


New York prices corrected by our special Correspondent. 


CANNED VEGETABLE PRICES—Continued 


SUCCOTASHt{ 
ito. N.Y. 
Green Beans, No. 2........... «soos 
With Dry 1.25 1.25 
Out 1.60 
New York State........... 
SWEET POTATOES{ 
Standard, No . f.o.b. Baltimore... 1.25 1.25 
Standard, No. f.o.b. County..... 2.15 1:5 
Standard, No. 10, f.o.b. County. . 4.00 4.00 
TOMATOES{ 
Fancy, No. 10, f.o.b. Baltimore.... Out Out 
Jersey, No. 10, f.o.b. Factory...... 94.50 


Standard, No. 10, f.o.b, Baltimore... 4.25 4.ou 
Standard, No, 10, f.o.b. County....°°°° 00% 
Sanitary 3s, 5% in. cans.......... Out Out 
Jersey, No, 3, f.o.b, County...... Out Out 
Ex, Standard No. 3, f.o.b. Balto... 1.55  .... 
Standard, No, 3, f.o.b. Baltimore... 1.40 1.55 
Standard, No. 3, f.o.b. County.... 1.45 1.55 
Seconds, No. 3, f.o.b. Baltimore... 


Standard 2s, f.o.b. Baltimore...... 1.05 1.10 
Standard, No. 2, f.o.b. County..... 1.05 
Seconds, No. 2, f.o.b. Baltimore... .... 
Standard 9s, f.o.b. Baltimore...... 82% 


Standard ls, f.o.b. 
California 24s 


5.00 
TOMATO PULP{ 
Standard, No. i 65 
Canned Fruits 
APPLESt 


Maryland, No. 3, f.o.b. Baltimore... 4.50 Out 
Pennsylvania, No, 10, f.o.b. Balto.. 4.50 {4.00 


Maryland, No. 10, f.o.b. Balto..... 150 Out 
APRICOTS 
California Choice, No, 2%4........ 2.85 2.75 
BLACKBERRIES3 
Stam@ard, NO 1.25 1.25 
Standard, No. cove 
Standard, No. 2, Preserved....... 1.50 ut 
Standard, No. 2, in Syrup........ 1.25 91.40 
BLUEBERRIES 
CHERRIES&4 
Seconds, Red, No, 2..... 1.50 “ide 
Seconds, White, No. 2. Out so 
Standard, Red, Water, No. Out 
Standard, White, Syrup, No. 2.10 2.00 
Extra Preserved, No 2..... 2.40 Out 
Sour Pitted Red 10s, No. 2........ .... 16.50 
Choice Standard 2%s.............. 2.85 3.85 
GOOSEBERRIES3 
PEACHES* 


California Standard, No. 2%, L.C. 2.65 2.65 
California Ex, Std., No. 2%, L.C. 2.90 3.25 


PEACHESt 
Fxtra Sliced Yellow, No 1........ 1.60 1.40 
Standard White, No. 2............. Out t 
Standard Yellow, No. 2........... 
Extra Standard Yellow, No. 2..... 2.00 1.40 
Seconds, White, No. 2............. Out 41.15 
Standards, White. No. 3........... 2.00 2.00 
Standards, Yellow, No 3.......... 2.25 2.00 
Extra Standard White, No. 3...... 2.50 2.50 
Extra Standard Yellow, No. 3..... 2.75 92.45 
Selected Yellow, No. 3............. 3.50 3.50 
Seconds, White, No. 3............. 1.60 1.70 
S-conds, Yellow, No. 8............ 1.75 1.70 
Pies, Unpeeled 1.25 1.20 
Pies, Unpeeled, No. 10............ - 400 Out 


CANNED FRUITS—Continued 
PEARSt 


Balto. N.Y. 
Seconds, No. 2, in Water....... 
Standards. No 2, in Water....... t 
Extra Standards, No. 2, in Syrup... 1.35 1.30 
Seconds, No. 3, in 
Standards, No. 3. veo BS GES 
Standards, No. 3, in Syrup.. -. 2.25 Out 
Extra Standards, No. 3, in Syrup... 2.50 2.00 
PINEAPPLE* 
Bahama Sliced, Extra, No. 2....... Out Out 
Bahama Grated, Extra, No. 2...... 
Bahama Sliced, Ex. Std., No. 2.... Out Out 
Bahama Grated, Ex. Std, No, 2.... .... 91.50 
Hawaii Sliced, Extra, No. 2%...... 3.20 4.00 
Hawaii Sliced, Standard, " 2%.. 2.95 3.75 
Hawaii Sliced, Extra, Nake. 2.025 2.50 2.80 
Hawaii Sliced, Standard, No. 2.25 92.55 
Hawaii Grated, Extra, Mads 2.25 1.75 
Hawaii Grated Standard, No. 
Shredded, Syrup, No. 10........... 
Crushed Extra, No. 10............. 
Eastern Pie, Water, No. 2......... One... 
Eastern Pie, Water, No, 10........ a 
PLUMSt 
RASPBERRIES$ 
STRAWBERRIES3 
1.60 42.00 
Extra, Preserved, No. 1............ 1.30 91.45 
Standard, Water, No. 10........... 8.00 910.00 
Canned Fish 
HERRING ROE* 
LOBSTER* 
Flats, 1 Ib., case 4 doz........... 
Fats, Ib., case 8 doz........... 
OYSTERS$ 
SALMON* 
Red Alaska, Tall, No 1.......... 2.30 
1.50 
Cohoe, Flat, No. i 
Pink, Tall, No. 1..... acagukeneunws 1.15 1.17% 
Columbia, Tall, No. 1............. 
Columbia, Flat, No, 1%4............. 
SHRIMP$ 
per Case 
O. B. Eastport, Me., 1921 ne 
QOil, Key..... 3.35 
Yy Tomato. Key . Out 
% Tomato, Carton . 3.25 
\% Mustard, Keyless . 3.25 
%4 Mustard, Keyless . 3.25 
California, per case. Out 
| Out 
9.00 
4.50 
TUNA FISH—White, 5 per een 


California, 


1s, Blue Fin 
California, %s, Striped ..... 
California, 1s, Striped 


Baltimore..... Out 3 
| 
: 
5.50 By 
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Observations 


Mary and John: 


“John,” said Mary, very tenderly, “the doctor says if you 
don’t stop drinking you are going to lose your eye-sight.” 

“Mary,” said John, very calmly and resignedly, “it doesn’t 
much matter whether I lose my eye-sight or no, for I have seen 
nearly everything.” 


It is somewhat after the manner of the solicitous Mary tha: 
the tomato canners who are now receiving business in future 
tomatoes at what are held to be perilously low prices are ad- 
dressed by those who would save them from their peril. 


“John,” they say, “if you don’t quit selling future tomatoes 
at the prices at which you are selling them you'll lose (not 
your eye-sight, of course, it being assumed that he is already 
blind), everything you have.” 


Whereat John nonchalantly replies that it doesn’t much 
matter, “for, you see I have already lost nearly everything.” 


I am asking myself the question whether history, and very 
familiar history at that, will this year repeat itself. I am sure 
I shall be very little taken by surprise if something were to 
happen to plunge the canning industry into further chaos dur- 
ing the forthcoming tomato season, out of which further chaos 
the long, ardently hoped for peace and tranquility for the can- 
ning industry would come. 


There are influences very busily at work in an effort to rob 
the future tomato situation of the little strength it has re- 
cently gained. Whether it be true or no that threes futures 
tomatoes can be bought at $1.10 I have little doubt that such an 
opinion is somewhat freely held; or if they cannot today be 
bought at that price that ultimately such a price will prevail. 


But these influences which are now busily at work in an 
effort to rob the future tomato situation of something of the 
strength it has recently gained are always at work in an effort 
to beat down prices for canned foods to a lower and still lower 
level; and the pity is that these efforts remain for the most part 
unresisted. 


It seems to me the canners must like the competitive con- 
ditions under which they work, for how else are we to explain 
the tenacity with which they stick to them. True, the canners 
complain of their sorry lot and sigh for the coming of the day 
when they shall be delivered from the “thralldom” of canning. 
What an irksome and tedious business is canning to many 
canners. 


In dear old Maryland we have an: unusually complacent lot 
of canners, become almost stoics because of their long and very 
intimate touch with adversity. Very like the bibulous John, 
nothing remains of adversity that they have not seen or experi- 
enced. 


One canning season in Maryland is verw like another can- 
ning season. The same producing and distributing methods are 
followed and the same conditions of competition are meekly and 
humbly consented to, just as if they were capable of no im- 
provement. Perhaps it would be different if the canners of 
Maryland could convince themselves that the game were worth 
the candle; but many of them believe the game is not worth the 
eandle. And so the evils which they suffer remain for the most 
gr oniggaaaaaaia nor is slightest effort made to affect a change 
in them, 


“Cui bono” isn’t the name for the newest creation in soaked 
peas; which reminds me of the estimable canner, said to be of 
Baltimore, who once labelled the very small lima beans which 
he produced, “Petit Pois Lima Beans.” As every canner here 
and elsewhere very well knows, “cui bono” means “what’s the 
use.’ 


What’s the use? Why should we, say the older fellows of 
the trade, who have borne the burden and the heat of many a 
long year, interest ourselves in the innovations proposed to us. 
What’s the use! 
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But it was ever thus. I am unable to recail the time when 
the canners were perfectly contented with their lots; always their 
business was a business fraught with more difficulty than any 
other business. And yet I am in a position to know that can- 
ning has been a kind and gracious and tender friend to perhaps 
gio number of men who came into it seeking its re- 
wards. 


The question is often asked—“is there any future for the 
canned foods business?” What nonsense! Prosperity is bound 
to return to the canning industry. Prosperity will returi 
neither because of nor in spite of the canners themselves. The 
canners themselves will have nothing to do with the setting up 
of prosperity once again among them; they will have no more 
to do with its return than they will with its ultimate vanishing. 
The canners, for the most part, never made their own pros- 
perity; always it was made for them, 


But prosperity for canners is headed this way. Soon can- 
ners are to enjoy a well merited respite from their multitudinous 
cares and annoyances. And though I may rot make sure as to 
just when the lovely countenance of Prosperity is to make its 
appearance amongst us, I have no doubt whatever that we are 
passing out of the trounled waters upon which the bark of our 
hopes has been long tossed and that we shall soon sail calmly 
and serenely on summer seas. 


“If you don’t want to go to heaven,” said the preacher in 
his earnest peroration, “you can go to hell!” If you don’t want 
to believe the things which ! have said about the return of pros- 
perity to canning you can go to—well, you can go to any old 
place, without let or hindrance upon my part. 


TRADE MARKS DEPARTMENT 


Conducted by National Trade-Mark Company, Washington, D. C. 

The following are trade-mark applications pertinent to our field in the 
United States Patent Office which have been passed for publication and are 
in line for early registration unless opposition is filed promptly. For further 
information address National Trade-Mark Company, Barrister Building, Wash- 
ington, D. C., or Bush Building, 130 West 42nd Street, New York, N. Y., 
trade-mark specialists. 

As an additional service feature to its readers The Canning Trade gladly 
offers to them an advance search free of charge on any mark they may con- 
template adopting or registering. 

Bosca—Pictorial representation of an oval can provided 
with circumferential bands, the upper and lower bands being 
yellow, the lower intermediate band being green, the upper in- 
termediate band being red, and the central band being white, 
and the word Bosca printed upon the white band. No. 156,998. 
V. Langmann, Inc., N. Y. C. For olive oil. 

Blue Peter—No, 156,346. The Great Atlantic and Pacific 
Tea Company, Jersey City, N. J. For canned sardines. 

Campfire—With picture representing fancy wrapper. No. 
15,345. G. Sensat, Hijos, Barcelona, Spain. For olive oil 

Backmasse—No. 155,056. The Gasco Specialty Company, 
Inc., N. Y. C. For nut-kernel paste. 

Ferry—No. 154,904. Virden Packing Company, Oakland, 
Cal. For canned fruits and canned vegetables, 

Grizzly Peak—No. 154,901. Virden Packing Company, Oak- 
land, Cal. For canned fruits and canned vegetables. 


Rock Bottom—In white letters on black scroll. No. 154,870. 
Federal Grocery Co., Los Angeles, Cal. For canned fish; canned 
vegetables, viz., tomatoes, peas, and corn; canned fruits, viz., 
apricots, pine apples and peaches; spices, peanut butter, honey, 
food-flavoring extracts, vinegar, salad oil, olives, mayonnaise 
jellies and fruit preserves, 


Jane Anne—On panel and words Home-Aid below. No. 
154,536. Jane B. Smith, doing business as Jane B. Smith, Chi- 
cago, Ill. For salad dressing, foods and ingredients of foods. 


W in black within black line circle—No. 151,532. Barton 
& Co., Seattle, Wash. For meat and dairy products—namely, 
fresh lamb, fresh mutton, fresh veal, fresh pork, fresh beef, 
bacon, bacon back, ham, boiled ham, fresh pork sausage and 
lard. 


Select—In upper part of triangle with rectangle bar across 
lower part. No, 150,146. The Hartmann Food Product Co., 
Inc., N. Y. €. For almond paste, 


Pimco—And three stars on outer rim of circle with picture 
of Statute of Liberty in center. No. 149,975. Pittsburgh Im- 
porting & Manufacturing Co., Pittsburgh, Pa. For preserves 
and cheese, 
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KNOWLEDGE AND SKILL 


Just as it required painstaking experiments and long years of study to perfect 
the scientific processes of modern canning, so too, it required no less care and 


practical experience to make possible that sweet, wholesome, distinctive, sanitary 
cleanliness which the use of 


Sanitary 
Cleaner and Cleanse’ 


is producing so profitably in thousands of canneries through- 
out the county. 

And this result is perfectly obvious when you realize how 
efficient, dependable, and uniform is the work of this cleaner; 
how easily it cleans; how harmless it is to hands and the sur- 
face cleaned; how fresh, sweet, and wholesomely sanitary it 
leaves everything it cleans; and how many uses it has in the 


Indian in 
circle 


cannery. 
sian Your investment in this quality cleaner is protected by 
Package an unconditional guarantee of efficient performance and eco- 


nomical cost. 
It cleans clean. 
The J. B. Ford Co. Sole Mnfrs Wyandotte, Mich. 


“FAMOUS THE WORLD OVER” 


Machines 


The other machines in our complete line 
are just as good as our Double Seamers 


THE MAX AMS MACHINE CO. 


Chas. M. Ams, Pres. 


CHICAGO OFFICE: MAIN OFFICE: ROCHESTER (N. Y.) OFFICE 
20 E. Jackson Boulevard 101 Park Ave., New York City 705 Commerce Bldg. 


kc. 
REN For Sanitary Cans 
a 
4 
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THE TRADE COMPANY 


A. I. JUDGE Manager and Editor 


107 S. Frederick Street 
Baltimore, Md. 


Telephone Plaza 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 45th year. 


TERMS OF SUBSCRIPTION. 

Payable in advance, on receipt of bill. Sample copy free. 
Extra copies, when on hand, 10 Cents each 

ADVERTISING RaTEs—According to space and location. 


Make-all Drafts or Money Orders payable to THE CANNING 
TRADE Co. 


Address all communications to THE OCaNNING TRADE, Balti- 
more, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE. Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


t BALTIMORE, MONDAY, JUNE 26, 1922. 


EDITORIAL JOTTINGS 


Convention Reports.—And now come to our desk the fat- 
tened volumes of the grocery papers, bearing the reports of the 
various Grocery Association Conventions. 

“Facts and Figures,” the official organ of the “American 
Wholesale Grocers’ Association,’ rechristened from the Southern 
Wholesale Grocers’ Association, whose convention was held in St. 
Louis, May 9 to 12, 1922, is an attractive issue, with a word-for- 
word report of everything said and done. And it was sure!y a 
holy, wholesome time, reminding one—so plentifully sprinkled with 
Biblical quotations was every address or reply—of a Methodist 
camp-meeting. For instance, and as a mere sample, when Presi- 
dent McLaurin had been re-elected he said in the course of his 
reply : 


“I am recalling just at this instant as o!d Epictetus, 
the sage of the ages gone by, with his religious convictions 
upon him, be those religious convictions what they may, 
used words something like these: “Shall I not say to God, 
make use of me for the future as Thou wilt. I am of the 
same mind, I am one with Thee, lead me as Thou wilt, 
clothe me with such dress as Thou wilt.” That is my 
creed. Human? Yes, human; therefore, being human, 
that is my creed. 


“This morning, that is your creed; that was your 
creed yesterday and the day before; that will be your 
ereed, as an Associstion, tomorrow; that has been the 
creed of the Southern Wholesale Grocers’ Association. 

“The reason that I have stated that the American 
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Wholesale Grocers’ Association is going forward to greater 
accomplishments is because I have recognized that that is 
the creed of the American Wholesale Grocers’ Association. 
Not our own wisdom, not our own strength, not because 
of any ability in and of ourse'ves, but because this Organ- 
ization has been made an organizétion of prayer by its 
hundreds and hundreds of members, men whom I have 
met and with whom I have talked, and you need have no 
doubt whatever as to the forward march and progress of 
your great Organization. 


“It is not so important, as my dear friend, Mr. Gates, 
may claim, it is not so important, perhaps, as may be in 
the minds from time to time of some of you who are 
peculiarly close to me, as to who the msn is at the helm, 
for, after all, we are going forward with the Divine guid- 
ance, that conviction of right, that determination of accom- 
plishment in the name of right. It is bound to make your 
county, because you are standing for the rights and the 
welfare of others.” 


“The American Grocer,’ containing a more or less complete 
report of the meetings of the National Wholesale Grocers’ ASsocia- 
tion Convention in Chicago, June 5th to 9th, 1922, is likewise a 
proud and enlarged issue of many pages. President Herscher, re- 
elected. did not impress his personality upon that Convention as 
did Mr. McLaurin upon his, nor does this report take on the real 
Chautauqua-like appearance noted in the American. There was 
much good business, efficiently handled by both Conventions, and 
both are spoken of as “the greatest ever.” and their trade papers 
surely did them full justice—at tremendous expense. 


Fair Play Asked for Publications.—Oppressive taxation on 
the nations press is in itself an indirect form of censorship and 
a step backward toward the dark ages. The publishers of news- 
papers and magazines have appealed to Congress for fair play 
in order that the needs of the reading public may be met. A bill, 
known as H, R. 11965, introduced by Congressman M. Clyde Kelly, 
of Pennsylvania, is now pending in the Postoffices and Post Roads 
Committee of the House of Representatives. It provides for the 
reduction of the war taxes levied in the present high postal rates. 
The press of the country protests against the severity of the im- 
position which tends to jeopardize its freedom of expression. 


Public integrity, political and socia! freedom depend upon the 
intelligence and character of our citizens. The majority of Amer- 
ican citizens are dependent upon the press for intellectual inspirs- 
tion. An enlightened press wil! make illiteracy. isolation and 
superstition give way to progress ‘and prosperity, and thus 
strengthen the moral and social fibre of a peop'e. To fulfill this 
mission it is necessary that the channels of communication—the 
transportation of the mails---be kept open at reasonah'’e rates for 
the newspapers and magazines 


Continuation of war-time taxes on the press of the country 
is & matter which concerns every citizen. At the time the tax 
was imposed it was generally conceded that increases in the postal 
rates on second-clas matter were wholly without justification in 
enocomics or political equity. The increased rates were impose! 
simply as a war emergency measure, and such a tax cannot be 
defended three years after the cessation of hostilities. The mode 
of assessment clearly violates all equities of contribution. The 
war tax on second-class msil subject to zone rates was made in 
the form of four successive annual increases that constitute an 
increase from 100 per cent for the initial zone to 900 per cent 
on the last zone, and this war tax has in no way been lessened. 
Of the taxes levied to defray the war expenses, experience prove:l 
certain impositions to be so unduly burdensome or unworkable 
that they were most aptly referred to as “nuisance taxes,” whose 
repeal at the earliest possible moment was urgently demanded. 


The contention that it is a tax that can be shifted to an 
advertiser is obviously unsound. It cannot be passed on to the 
advertiser for the very reason that it is levied on on'y a part of 
the advertising in newspapers und periodicals and for the further 
reason that the advertising rate is determined not according to 
the cost of delivering the publication to subscribers, but according 
to the number of subscribers and their potential buying power. 
This advertising rate is ever governed by competition with rates 
for advertising in non-mailed and, therefore, un-taxed newspapers 
and periodicals, and the other un-taxed means of advertising such 
as billboards and posters, as we!l as the cost of alternative meth- 
ods of promoting sales and publicity by additional sales agents, 
discounts to trade, prizes, window displays, sampling, ete. The 
conclusion that this tax in the form of an excess charge for the 
advertising portion of newspapers and periodicals distributed 
through the mai!s can be passed on to the advertiser whose an- 
nouncements are thus carried is untenable. Based on value, or 
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ability to pay, reflected in revenue, the tax would have to be gauged 
not on weight or on distance, but on high or low advertising rate. 
and change constantly with changes in those rates. 


It may be accepted as established by the practice of the post- 
office in other countries as well as in the United States that effii- 
cient postal service adequate to the needs of the Government in 
its own operations and available to all who may care to share its 
benefits is the first consideration. It also follows that, subject to 
the condition that sufficient means to carry on are requisite, postal 
revenue is a secondary object to be kept in view, the greatest net 
revenue being usually obtained through the most extensive patron- 
age producing the largest possible volume of business, and that 
it is aggregate revenue that counts most rather than revenue from 
any particular item of service or from service rendered to a par- 
ticular class of patrons. 

The fact must not be overlooked that the revenué accruing 
to the Postoffice from its operations need not be direct or paid in 
postage or in money to be measurable, and that the indirect re- 
turns are specially noteworthy in connection with the distribution 
of second-class mail matter. 

There is an inter-relation of postal traffic whereby one class 
of business leads to. or “produces,” additional business. Second- 
class matter carried at low rate, being publications issued at 
stated intervals. going to regular readers or newspapers and peri- 

Organization an efficient agency for good throughout this 
odicals, “produces” large quantities of letter mail paying the high- 
est rate of postage. 

The report of the Penrose-Overstreet Commission (a Congres- 
sional organization) refers to the fact thet “second-class matter 
is itself the cause of a great volume of first-class matter upon 
which the department reaps a handsome profit.” 

It has been aptly swzid that while the freedom of the press 
remains “we cannot be enslaved, when it is impaired or diminished 
we shall soon cease to be free.” Let us then guard the liberty of 
the press as we do the freedom of speech and the rights of juries, 
for it is one of the main props of the Constitution. 


SECRETARY HAGEMAN’S MAIN FACTORY BURNED 


Plant of Ft. Atkinson Canning Co., at Ft, Atkinson, Wis., 
Burned Sunday, June 11th, 1922. 


Fire starting in the elevator shaft reduced to ashes in 
three and a half hours the large cannery and office building 
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of the Fort Atkinson (Wis.) Canning Co., causing a loss esti- 
mated at more than $200,000. 


Work on the pea crop was to have started the next Mon- 
day morning. New machinery,worth approximately $6,000, 
has been installed, and more than 400,000 cans, besides many 
thousands of both wood and corrugated fibre boxes, were on 
hand ready for the opening of the canning season, for which 
the entire plant had been overhauled and placed in readiness. 
A quantity of canned foods, valued at about $12,000 and ready 
to be shipped out, was also destroyed, According to President 
J. A. Hagemann, of the company, 90 per cent of the loss is 
covered by insurance. 


The plant was practically rebuilt in 1912, and the office 
building and warehouse were built in 1915. The officers of 
the company are: J. A. Hagemann, president and manager, 
and -widely known as Secretary of the Wisconsin Pea Canners’ 
Association; E. A. McPherson, vice-president; H. L. Hoard, 
secretary, and C, H. Van Aspenwall, treasurer. 


An effort will be made to increase the working capacity 
of the Fort Atkinson Co.’s plant at Jefferson, Wis, in order 
to take care of as much as possible of the company’s pea acre- 
age. Mr. Hagemann says that they expect to fill their con- 
tracts with their regular customers. 


This is a hard blow, but the will and hustle of Mr. Hage- 
mann and his partners will be more than equal to the occa- 
sion, and they have the best wishes of a host of friends. 


MARION HARLAN DIED JUNE 2nd, 1922. 


The canning industry lost one of its best advocates in the 
recent death of Mrs. Mary Virginia Terhune, known the world 
over as Marion Harlan. for in later years she never missed an 
opportunity to boost canned foods. She died at her home in New 
York City on Friday night, June 2nd, after a brief illness. 

She was a native of Virginia. She married the Rev. Edward 
Payson Terhune in 1856, who died in 1907. She was the mother 
of Christine Terhune Merrick. with whom she col'aborated in “The 
National Cook Book”; Virginia Terhune Vandewater, with whom 
she collaborated in “Everyday Etiquette,’ and Albert Payson Ter- 
hune, the writer. 


SANITARY CAN 


Wheeling 


NEW YORK OFFICE 
Room 1313-32 Broadway 


DALLAS, TEX., OFFICE 
517 Dallas County State Bank Bldg. 


THE WHEELING 


CLOSED 


IS THE PERFECT CONTAINER 


WHEELING CAN DEPARTMENT 
WHITAKER.GLESSNER CO. 


CHICAGO OFFICE 
1966 Conway Building 


WITH. THE No. 100 MACHINE 


West Virginia 
INDIANAPOLIS OFFICE 
Transportation Building 


COLUMBUS, O., OFFICE 
Columbia Building 
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RE NNEBURG’S 


Improved Process Steel Kettle 


Equipped with all the latest im- 
provements. Strongly and ac- 
curately made. Has been used for 
years with perfect satisfaction. 


PROCESS 
KETTLE 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2638 Bosten Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE MD 


BETTER SEALING 


For 
BETTER BOXES 


“Seal” Brand silicate of 
soda will seal any grade of 
corrugated or fibre shipping 
case so that it will stay sealed. 


Let Us Send You A Sample. 


Philadelphia Quartz Company 


“Silicate of Soda in all of its Various Forms’’. 


121 South Third st., Philadelphia, Pa. 
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SMILE AWHILE 


THIS IS NO JOKE. 
In Maryland, we read, it is illegal for a woman to go 
through her husband’s pockets at night. In our own country 
it is merely a waste of time.—Punch (London). 
THE REASON, 
“How do you happen to have so much money this morn- 
ing?” 
“Went to the races yesterday.” 
“And bet on a winner?’”’ 
“Nope; didn’t bet at all.”—Judge, 
BREAKING IT GENTLY. 
Mollie (aged six)——‘‘Mummie, I know what I’m going to 
give you for your birthday. A nice rose bowl.” 
Mother—‘‘But I have one, dear.”’ 
Mollie—‘‘Yes, I know, but 


I’ve just broken it.” 
—Morning Post. 


DANGER AHEAD. 

Speaking of white mule, two rustic sports were uncer- 
tainly flivvering their way home from the county seat. ‘“‘Bill,’’ 
said Henry, ‘‘I wancha to be very careful. Fir’hing y’ know 
you’ll have us in a ditch,” ‘‘What?’’ said Bill in astonishment. 
“Why I thought you were drivin’.”—Little Rock Gazette. 

DIPLOMACY. 
My husband would never buy me a ten- 


“Ten guineas! 
guinea hat!” 

“Oh, yes, he would, my dear, if you started off by asking 
him for a Rolls-Royce.’’—London Opinion. 

HIS THOUGHT. 

“You know you can’t take your money with you when 
you die.” 

“That’s true, and I can’t help wondering what some of 
those fellows will do when they wake up in Heaven and find 
that they're no better off than their neighbors.’’—Detroit News. 

A HUSBAND'S PRIVILEGE, 

“The cook is leaving us to get married.” 

“Good. She’ll soon know from somebody who won’t be 
afraid to tell her how punk her cooking really is.’’ 


MERCILESS , 

“You say that this man has a grudge against you?” de- 
manded the judge. 

“Yes, your honor,” replied Bill the Beggar. ‘‘When I 
was blind he usta steal the pennies from my cap, and when I 
was a cripple he’d run down the street with my box of pencils.” 

“Anything else?”’ 

“Yes, your honor. Once when I was deaf and dumb he 
rhot off a firecracker underneath me.’’— American Legion 
Weekly. 


DETERRENTS. 
“Tom,” said his wife, ‘I don’t believe you smoked one of 
those cigars I gave you on your birthday.” 
“That’s right, my dear,” he replied. ‘I’m going to keep 
them until our Johnny wants to learn to smoke.’’—Boston 
Transcript. 


MORE THAN WILLING 
“T beg your pardon,” said the lady collector timidly, 
“would you please heIp the Working Girls’ Home?” 
“Certainly,” said the man, “but where are they?’’—Lon- 
don Morning Post. 


THE APOSTLES RENAMED 
“What is your favorite chapter in the Bible, Uncle Ajax?” 
an old darkey was asked. 
Uncle Ajax smacked his lips, ‘‘Dat one whar’ tell about 
de twelve opossums. suh!”’ he replied. 


NO ASSISTANCE NEEDED 
Tired Timmy—‘‘Ma’am, couldn’t you help a man out of 
work?” . 
Mrs. Pancake—“‘Humph. You look as if you could keep 
yourself out of work without help from anybody.” 


“NO, HARDLY, HI!” 
Mail Clerk—This letter is too heavy. You'll have to put 
another stamp on it. 
Hiram Hicks—That ain’t goin’ to make it any lighter, is 
it?—-From the Detroi News. 
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WHERE TO BUY 


——<the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
ianmaking Machinery. See Can- 
makers’ Machinery. 
BARRELS, KEGS, Ete, 
Chickasaw Cooperage Co., Memphis, Tenn. 
BAROMETERS 
Taylor Instrument Cos., Rochester, N. Y. 
BASKETS (wire), scalding, picking, etc. 
A. K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable fruit. 


Ayars Machine Co., Salem, J. 

Huntley Manfg. Co., Silver 75. N. Y. 
K. Robins & Co., Baltimore. 

pressure. ‘See Pumps. 


Pyrenees AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 
fin Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Superior Boiler Works, Marion, Ind. 
Louis A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLERS’ SUPPLIES. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
ae Box Co., Baltimore. 
D. Dreyer & Co., Baltimore. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Machines, 
can. 
BROKERS. 


i G. Hayes, Baltimore, Md. 
L. Jones & Co., Chicago. 

H. Shaw, Chicago. 

J. M. Zoller Co., Baltimore, Md. 

Buckets and Pails, fiber. See Fiber Containers. 

Buckets and Pails, metal. See Enameled 

Buckets. 

Buckets, wood. See Cannery Supplies. 
BURNERS, oil gas, gaseline, etc. 

A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 

Edw. Renneburg & Sons Co., Baltimore. 

Burning Brands. See Stencils. 

Cabbage Machinery. See Kraut Machinery. 

Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS. 

Ams Machine Co., Max, How York City. 

Ayars Machine Co., Sale 

Can Fillers. See Filling "Machines. 
CANMAKERS’ MACHINERY. 

Ams Machine Co., Max, New York City. 

E. W. Bliss Co., Brooklyn 

Cameron Can Mehy. Co., Chicago. 

John R, Mitchell Co., Baltimore. 

Seattle-Astoria Iron Works, Seattle, Wash. 

McDonald Machine Co., Chicago. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers. See Stampers and ae. 

Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 
Ayare Machine Co., Salem, N. J. 
K. Robins & Co.. Baltimore. 
Co., Baltimore. 
Zastrow Machine Co., Baltimore. 
Canning Experts. See Consulting Experts. 
Can Openers. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 


CAN-WASHING MACHINES. 
Capping Machines. bottle. See Bottlers’ Mchy. 


CANS, tin, all kinds. 


American Can Co., New York. 
Can Co., Baltimore. 

W. Boyer & Co., Baltimore. 
Contenental Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore. 

Heekin Can Co., "Cincinnati, oO. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Virginia Can Co., Roanoke, Va. 

Whitaker Glessner Co., Wheeling, W. Va, 

Cans, fiber. See Fiber Containers. . 
CAPPING MACHINES, soldering. 


Ayags Machine Co., Salem, N. J. 
. K. Robins & Co., Baltimore. 


Capping Ma Machines, colderless. See Closing 


ac 
Capping Steels, soldering. See Cannery Supls. 


CARRIERS and Conveyers, gravity. 
H. W, Caldwell & Sons Co., Chicago. 


Karl Kiefer Machine Co., Cincinnati, Ohio. 


Cartons. See Corrugated Paper Products. 

Catsup Machinery. For the preparatory work. 
See Pulp Mc v3 for bottling, see Bottlers’ 
Mchy. 

Chain Belt Conveyors. See Conveyors. 


Chain for elevating, conveying. See Convey- 
ors. 


Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


& MAOHINERY, 
ean, seed, 
Huntley’ Mig. Co., Stiver Creek, N. Y. 
obins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 


Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 

CLOSING MACHINES, open top cans. 

Ams Machine Co., Max, New York City. 

E. W. Bliss Brooklyn, 

Cameron Can Mchy Co., Chicago, Ill. 

Seattle-Astoria Iron Works, Seattle, Wash. 

Whitaker Glessner Co., Wheeling, W. Va. 

Coated Nails. See Nails. 

Coils, copper. See Copper Coils. 

Milk Canning Machinery. See 

Milk Condensing Mchy. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 


W. Caldwell & Son Co., Chica 
Fa Porte Mat & | Co., La Peres, Ind 
A. K. Robins & Co., altimore. 


COOKERS, continuous agitating. 
Ayars Machine Co., Salem, N. J. 


Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 


fillers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 


F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 


COOPERAGE, kegs, barrels, e' 
Chickasaw Cooperage Co., Tenn. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Morral Bros., Morral, O. 

A. K. Robins & Co. Baltimore. 

CORN CUTTEBS. 

A. K. Robins & Co., Baltimore. 
Morral Bros., Morral, O. 

CORN SHAKERS (in the can). 

Ayars Machine Co.. Salem. N * 


Consult the advertisements for details. 


CORN HUSKERS and SILKERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral, oO. 
Peerless Husker Co., Buffalo, N. Y. 


and Agitators. See Corn Cooker. 


CORRUGATED PAPER PRODUOTS. 
(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusky. 
Stecher Litho. Co.. Rochester, N. Y. 
U. 8. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 


Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 

rg Renneburg & Sons Co., Baltimore. 
K. Robins & Co., Baltimore. 

Sian Machine Co., Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 


Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, cern. 

H. W. Caldwell & Son Co., Chicago. 

Double-Seaming Machines. Closing M 
DRYERS, drying 

Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 


Engines, Steam. See Boilers and Engines. 
ee Kettles. See Tanks, glass 


lined. 
EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., Baltimore. 


Factory Stools. See Stools. 

Factory Cannery Supplies. 
FACTORY TRUC 

Ss. M. & Falls, N. Y. 

A. K. Robins & Co., Baltimore, Md. 

Farming Machinery. 

Fertilizers, 
FIBRE CONTAINERS fer foed (not her 

metically sealed). 

American Can Co., New York. 

Continental Can Co., Inc., Syracuse, Chicago. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxbeard, etc. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 

Fillers — Cookers. See Corn Cooker- 


Filler 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, 
Huntley Mfg. Co., Silver Creek, N. 
— Buffalo. 
K. Robins & Co., Baltimore. 
Sinclair Seott Co., Baltimore. 
Filling Machine, syrup. See Syruping Ma- 
chines. 
MACHINES, catsup, etc. 
Langsenkamp, Indianapelis. 
x Robins Co., Baltimore. 
Seote Co... Baltimore. 
Food Choppers. See Choppers. 
Friction Top Cans. See 8, tin. 
fruit Graders. See Cleaning and Grading 
Mehy., fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS and eggs 
Huntley Mfg. Co., Silver Creek, 
Fruit Presses. See Cider Makers’ Mchy, 
Gasoline Firepots. See Cannery Supp 
Gauges. pressure. time, etc. See Power Plant 
quipment. 
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WHERE TO BUY—Continued 


GEABS, sent. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS fer Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. See motors. 
Glass-lined Tanks. See Tanks, glass-lin 

GLUE, for sealing fibre boxes. 
Philadelphia Quartz Co., Philadelphia. 
Governors, steam. See Power Plant Equip. 
Grading Mches. See Cleaning and 
Gravity Carriers. See 

veyors. 

Green Corn Huskers. See Corn Huskers. 
Cleaners. See Cleaning and Grad- 


Hoisting a Carrying Mches. See Cranes. 


Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
HYDROMETERS (for Determining the Density 
of Syrupers, Brines, etc.) 
Taylor Instrument Cos., "Rochester, x. ¥. 
HYGRODEIKS. 
Taylor Instrument Cos., Rochester, N, Y. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 

Canners’ Exchange, Lansing B. Warner, 
Chicago. 

Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
¥. H. Langsenkamp, Indianapolis, Ind. 


Jars, fruit. See etc. 
Juice Pumps. See Pu 
Kerosene Oil B 


Ketchup Fillers. See Bottlers” Mehy. 


KETTLES, copper, plain er jacketed. 
Bucyrus Copper Kettle Works, i oO. 
¥. H. Langsenkamp, Indianapolis, Ind. 


Kettles, enameled. See Tanks, glass-lined. 


KETTLES, p 
Ayars Machine Cont Salem, N 
Edw. Sons Co., Baltimore. 
A. K. Robins & Co., Baltimo: ore. 
Zastrow Mchy. Co., “Baltimore. 


KNIVES, miscellaneous. 

A. K. Robins & Co., Baltimore. 
KRAUT CUTTERS 

J. E Smith Sons Co., Buffalo, N. Y. 
LABEL Manufacturers. 

Calvert Lithograph Co., Detroit. 

> Gamse & Co., Baltimore. 

J. Kittredge "& Co., Chicago. 
& Doeller Co., 
Stecher Litho. Co., Rochester, N é 
U. S. Printing & Litho. Co., Ohio. 


LABELING MACHINES, 
The Fred. H. Knapp Co., ml N. Y. 


LABORATORIES fer analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 


Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 


Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 
Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 
Molasses Filling Machines. See Filling Ma- 
chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


Packers’ Cans. See Cans. 
Pails, tubs, etc., fibre. See Fibre Containers. 


Paper Boxes. See Corrugated Paper Products. 
Paper, ne and Containers. See Fibre Con- 


me ‘Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners 
Arabol Mfg. Co., - York City. 
The Fred. H. Knapp Co., Yonkers, N. Y. 


PEA and BEAN SEED. 


Seed Co., 


PEA CANNERS’ 
Ayars Machine Co., Salem, N. J. 
Huntley Mfg. Co., Silver Creek, 

A. K, obins & Co., Baltimore 


Pea Harvesters. See Farming “Machinery. 


Chisholm Scott Co. y oO. 
Frank Hamachek, ‘Kewaunee, Wis. 


Pea Vine F: 
Chisholm Co. Columb oO. 
Frank Hamachek, Kewaunee, Wis. 


EELING KNIVES. 
a K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. Bee Fruit Pitters. 


MACHINES. 

Sinclair-Sectt Co., Baltimore. 

PEELING TABLES, continueus. 
Ayars Machine Co., Salem, N. J 
A. K. Robins & Co. Baltimore. 
we Sheet Metal. See Sieves and 

Picking Denes. Baskets. See Baskets. 


Belts and Tables” Pea Canners’ 
chy. 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago. 
Power Fresses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 
PRESERVERS’ MACHINERY 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


MACHINERY. 
F. H. Langsenkamp, 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
PUMPS, air, water, brine, are. 
A. K. Robins & Oe Balti 
Ams Machine Co., Max, New 3 York City. 
Retort Crates. See Kettles, process. 
PYROMETERS. 
Taylor Instrument Cos., Rochester, N. Y. 
REGULATORS, Temperature and Pressure. 
Taylor Instrument Cos., Rochester, N. Y. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
(syrup testers). 
Supplies. 
SALT, canners. 
Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, 
Ayars Machine Co., Salem, N. + 
Huntley Mfg. Co., ‘Silver Creek, 

Edw. Renneburg Sons Co., 
A. K. Robins & Co., Baltimore. 
Scalding and Picking Baskets. 
Scrap Bailing 


See Cannery 


See Baskets. 


Screw bottle. 
Sealing Machines, a... 4, Bottlers’ Mchy, 
Sealing Machines, sanitary cans. See Closing 


Machines. 

SEEDS, canners’, all varieties. 
D. Landreth Seed ty Pa. 
Leonard Seed Co., Ch 
J. B. Rice Seed Co., oe N. Y. 
Separators. See Pea Canning Mchy. 

SHEET METAL WORKING MACHINERY. 
E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
McDonald Machine Co., Chicago, Ill. 
Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, 


Slicers, fruit and vegetable. Ay + and 
Slicers. 


SILICA OF SODA, for pasting boxes. 
Philadelphia Quartz Co., Philadelphia. 
SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.) 


Sinclair Scott & Co., Baltimore. 
Huntley Mfg. Co.. Silver Creek, N. Y. 


STAMPERS AND MARKERS. 


Ams Machine Co., Max, New Yors City. 

Steam Cookers, continuous. See Cookers. 

Steam Jacketed Kettles. See Ketties. 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
STENCILS, marking pets and brushes, brase 
checks, rubber and steel type, burning 
brands, etc. 
A. K. Robins & Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STBING BEAN MACHINERY. 
Chisholm-Scott Columbus, ot. 

Lewis, Middleport, N. 
Robins & Co., 


Supplies, e room, line shaft, etc. See 
ower Plant Equipment. 
Supply House and General Agents. See Gen- 


eral Agents. 
Switchboards. See Electrical Appliances. 
SYRUPING MACHINE. 
Ayars Machine Co., Salem, 
Karl Kiefer Machine Co., "Ginciats, Ohio. 
Peerless Husker Co., Buff alo, N. Y. 
A. K. Robins & Co., Baltimore. 
Tables, picking. See Pea Canners’ Mchy. 


TANKS, METAL. 
F. H. Lan Indiana 
TANKS, glass lined s 
F. H. Ind. 


TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 


Testers, can. See Canmakers’ Mchy. 
THERMOMETERS Index and Recording, angle 
or Straight. 
Taylor Instrument Cos.. Rochester. N. Y. 
Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
Anderson- | Co., San Jose, Cal 
Ayars Machine Co., Salem, N. 

Huntley Mfg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Superior Boiler Works, Marion, Ind. 
Tomato Seed. See Seeds. 


TOMATO WASHERS. 


re Machine Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
Boiler ‘Works, Marion, Ind. 


Transmission Machinery. See Power Plant 


quipment. 
Trucks, Platform, etc. See Factory Trucks. 
Tumblers, pase. ‘See Glass Bottles, etc. 
Turbines. See Electrical Machinery. 
Variable Speed Countershafts. See Speed Reg- 
ulators. 
VALVES. 
H. W. Caldwell & Sons Co., Chicag 
Vegetable Corers, etc. Corers a Slicers. 
VEGETABLE CUTTERS, OKRA, ETC. 
E. J. Lewis, Middleport, N. x 
J. E Smith Sons Co., Buffalo, N. Y. 
Vegetable Parers. See Paring Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLEBS. 


Chisholm-Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and ascalders, fruit, etc. See Scalder 


WASHERS, can and Jar. 


Azegs Machine Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
Washin and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. 
Tanks, wood. 
Wipin Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 
Wire Scalding Baskets. See Baskets. 
Wrappers, paper. See Corrugated Paper 
Products. 
Wrapping Machines, can. See Labelling Mchs. 


WYANDOTTE—Sanitary Cleaner. 
J. B. Ford Co.. Wyandotte. Mich. 
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Manufactured to hold 800, 1,000 and 1,200 2-Ib. cans. Conceded i 
to be the best; hundreds in use. Double thermometer pocket 
riveted to each kettle. Constructed so as to use either water, 


dry steam, or open bath process. 


A Good PRODUCT plus an 
attractive “GAMSE LABEL” 
en your Can—— 
properly displayed: 
spells “SUCCESS” 


We operate MORE LITHOGRAPHIC 
High Speed Offset Presses—than any 
- house in Baltimore and can save you 
MONEY on your Labels. .. Write Us 


GAMSE BRO. 


LITHOGRAPHERS 
Gamse Building, BALTIMORE, MD. 


ZASTROW 
MACHINE CO. 


INC. 


1404-1410 
THAMES STREET 
BALTIMORE - 


SUCCESSORS TO 


GEO. W. ZASTROW 


OOOO OOS 


MANUFACTURERS OF 
TIN:-CANS 
CAPACITY 600 MILLION CANS PER YEAR 
MAIN OFFICE 


‘BALTIMORE, MD. 


WEIRTON,W.VA. 


a 
= 
— 
| | | 


CONTINENTAL 
CAN 
COMPANY 


